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EXTENDED PRICING ENHANCEMENTS

Extended Pricing Enhancements

The Trinity Extended Pricing module provides additional functionality for Microsoft
Dynamics™ GP Extended Pricing.

The key features of the Extended Pricing Enhancement module are:

o The facility to set up and use cost uplift prices

e Promotion information window displaying promotion details during sales transaction entry
e An alternative calculation for quantity free promotions

o The facility to include negative value adjustments on price sheets

« Visible discounts to view discount details for sales transactions

e Aggregate pricing based on multiple item purchases

« Site-specific pricing

e Price list production

e Order value discounts based on total order value

o Aggregate promotions based on total quantity purchased from a list of items

The Trinity Extended Pricing Enhancements module fully integrates with Microsoft
Dynamics™ GP Extended Pricing. Please see Appendix B for full details of enhancements to
specific Extended Pricing windows.

If you are using the Trinity Extended Pricing Integration module, then cost uplift prices can be
imported from or exported to an excel spreadsheet. See the Extended Pricing Integration User
Guide for further details.

Note that if you have site-specific pricing switched on, then all price sheets in use must be
assigned to a site price type.

1. Extended Pricing Extras Setup Window
5= - | O -
Tools >> Setup >> Trinity >> Extended Bl tcs48 Bxt. Pricing Extras Setup

Pricing Enhancements>> Extended Pricing File Edit Tools Help Debug MIZReT
Enhancements Setup 0

q
.. [ Megative Adiustrments
Use the Extended Pricing Extras Setup figgregate Pricing

window to:

Agagregate Pricing Options

P [] Apply Aggregate Dizcount to Customer's Price
»  Setdefaults for extended prICIng Include Promation Priced ltems in Aggregate Count

enhancements Show Promaotion Priced [tems in B ewark, Window
[] Default Customer Price Sheet [tams to Rewark Prices
Usge Deals In Aggregate Pricing Groups

Aggregate Promotions

Aggregate Promaotion O ptionz
Allow only one Agaregate Promotion per Document line

Pricing Discount an Sales Invaoice
[] Site Specific Pricing

Fromation Details
Auyailable Promotions Wwindow
Alternative Quantity Free Calculation

O®
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1.1 Setting Defaults for Extended Pricing Enhancements
To set defaults for extended pricing enhancements in the Extended Pricing

Extras Setup window:

1. The following settings are available in the window:

Cost Uplift Pricing

This setting enables you to calculate a selling price by adding a
percentage or value to the cost price. See Cost Uplift Pricing.

Negative Adjustments

This setting enables you to enter negative values for value
adjustments against price sheet items. See Negative Adjustments
in Price Sheets.

Aggregate Pricing

This setting enables prices to be determined from the total quantity
of a range of items on a sales document. See Aggregate Pricing.

Aggregate Pricing Option:
Apply Aggregate Discount to
Customer’s Price

With this option, any value off or percentage off from the
aggregate price book is applied to the customer’s current price
rather than to the base price. See Aggregate Pricing.

Aggregate Pricing Option:
Include Promotion Priced
Items in Aggregate Count

With this option, promotion priced items that are part of an
aggregate group are included in the total quantities for Aggregate
Pricing. Turn off this option if you don’t want promotion priced
items to contribute to aggregate pricing totals.

Aggregate Pricing Option:
Show Promotion Priced Items
in Rework Window

With this option, promotion priced items are displayed in the
Aggregate Pricing rework window if an aggregate price is
available. Turn off this option if you don’t want to see promotion
priced items in the Aggregate Pricing rework window.

Aggregate Pricing Option:
Default Customer Price Sheet
Items to Rework Prices

With this option, items whose price originated from a customer
price sheet will, by default, be marked to update in the Aggregate
Pricing Rework window.

Aggregate Pricing Option:
Use Deals In Aggregate
Pricing Groups

With this option, multiple sets of quantity breaks and aggregate

price books can be maintained against a single aggregate group in
the Aggregate Pricing Group Breaks window. Different customers
can then be offered different prices for the same aggregate pricing

group.

Aggregate Promotions

This setting enables free item promotions to be given according to
the total quantity of a range of items on a sales document. See
Aggregate Promotions.

Allow only one Aggregate
Promotion per Document line

With this option, a sales document line can’t contribute towards
more than one aggregate promotion. If the item could contribute to
multiple promotions, the module prompts the user to select one
when they enter a document line. See Aggregate Promotions.

Pricing Discount on Sales
Invoices

This setting enables Visible Discounts functionality. Invoices can
be modified to display the discount given on a transaction where
the customer is set up for visible discounts in the Extended Pricing
Enhancements Customer Maintenance window. See Visible
Discounts.
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Site-Specific Pricing This setting enables Site-Specific Pricing functionality, where
multiple prices can be set up for items on a site by site basis. See
Site-specific Pricing for further details.

Available Promotions If any promotions exist for an item selected for a sales transaction,
Window then the Available Promotions Info window is displayed. See
Promotions in the Extended Pricing Enhancements module. Note
that this option applies only to single item promotions from
promotion price sheets, not to aggregate promotions.

Alternate Quantity Free Quantity free calculations follow the Extended Pricing
Calculation Enhancements calculation for working out free quantities, rather
than the standard calculation. See Promotions in the Extended
Pricing Enhancements module. Note that this option applies only
to single item promotions from promotion price sheets, not to
aggregate promotions.

Click to select the required options.
2. Click OK to close the window.

Note that if you select the Cost Uplift Pricing option, then the base cost book - called
BASECOSTBOOK - is created automatically.

2. Extended Pricing Enhancements Customer Maintenance
Window

Cards >> Trinity >> Extended Pricing Enhancements >> Aggregate Prices - Customer
Maintenance

Use the Extended Pricing Enhancements Customer Maintenance window to:
o Set up customers for Extended Pricing Enhancements functionality

i | tcsB0 E.PE. Customer Maint. - | o[
File Edit Tools Help Debug sa Fabrikamn, Inc. 4/12/2027
I Save Clear | & Delete
Customer Frozpect
Customer [D AMERICANDDOZ p |

American Electrical Contractar

Aggregate Pricing
Aggregate Starting Quantity 0.00)

Fricing Dizcount on Sales [nvoice

44 » b @

Note that this window is also available as an Additional option from the Customer
Maintenance and Sales Prospect Maintenance windows.

2.1 Setting Up Customers for Extended Pricing Enhancements
Functionality

To set up customers for aggregate pricing or visible discounts in the Extended
Pricing Enhancements Customer Maintenance window:

1. Select Customer or Prospect to set up for extended pricing enhancements functionality.
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2. Enter a customer ID or select one using the lookup.

3. Click the Aggregate Pricing checkbox to set the selected customer for aggregate pricing
functionality.

4. Enter an Aggregate Starting Quantity if required. If so, the aggregate starting quantity is
used to establish the price book from which aggregate prices are taken, rather than the
actual accumulated transaction quantity, when sales transactions for this customer are
entered with an aggregate starting quantity greater than the accumulated quantity in the
transaction.

5. Click the Pricing Discount on Sales Invoice checkbox to set the selected customer for
visible discounts functionality.

6. Click Save to save your changes and close the window.
Note that you can click Clear at any point to clear entries made in the window.
Click Delete to unassign a customer from Extended Pricing Enhancements functionality.

Cost Uplift Pricing
3. Setting Up Cost Uplift Prices

Cost Uplift Pricing is the selling price for sales transactions that is calculated by adding a
value or percentage to the unit cost price. New, mainly underlying, functionality allows you to
create cost uplift prices using the Microsoft Dynamics™ GP Extended Pricing windows.

To enable cost uplift pricing functionality, you need to select the Cost Uplift Pricing option in
the Extended Pricing Extras Setup window. When you select this option for the first time and
close the window, a new price book - the BASECOSTBOOK - is created automatically. This
price book is used as the basis for cost uplift pricing and follows the same rules as the
Microsoft Dynamics™ GP base price book (BASEBOOK).

Prices are not automatically added to the base cost book. To utilize cost uplift pricing, you
should set up one or more base price sheets and assign them to the base cost book. Add items
to price sheets in the Microsoft Dynamics™ GP Price Sheet Maintenance window. You must
select the Net Price Only option in this window - only net price sheets can be assigned to the
base cost book.

When net prices for the required items have been assigned to the base cost book, you should
set up one or more cost uplift price sheets for the items. The Microsoft Dynamics™ GP Price
Sheet Detail Maintenance window has been amended to include two new price type options -
cost uplift value and cost uplift percentage.

Cast Uplift 4 alue [+

Met Price
Fercentage OFf

Cost Uplift 22

Select one of the cost uplift options when creating a cost uplift price sheet. By default, the
base cost price book (BASECOSTBOOK) is selected as the Base Adjusted Price on option. In
the Cost Uplift Value field in the scrolling window, enter the value or percentage that you
want the cost price to be uplifted by in sales transactions. The adjusted price (sheet price +

EXTENDED PRICING ENHANCEMENTS USER GUIDE 8



EXTENDED PRICING ENHANCEMENTS

cost uplift value/percentage) is displayed automatically. All other functionality within the
window remains the same as with standard Microsoft Dynamics™ GP.

When a cost uplift sheet is created, it should be assigned to a suitable customer or price book.
A cost uplift sheet cannot be assigned to the base cost book, as it does not contain net only
prices.

4. How Cost Uplift Prices are Calculated

The system searches for cost uplift pricing information in the same way it searches for other
price type information, but only to book level.

Once a cost uplift price type is found, the cost uplift percentage or value uplift is applied to
the base cost book. If the price is found at the sheet level, it still goes straight to the base cost
book to calculate the price and does not apply any other level price calculations. If no price is
found on the base cost book, then an error is given.

If a cost uplift price is found, then the adjusted price is brought into the sales transaction. The
system is searched for any applicable promotion sheets. If a promotion sheet is found, then the
cost uplift adjusted price is amended to take account of any promotional pricing.

Refer to the illustration for more information.

Frice book assigned to Base price hook
debtor

Price sheets assigned . . Price sheets
divectly to debtor Frice ShE_EtS assigned asgigned to base

to price hook price book

Iterns || Ttems ¥ Items
|1 -1
I > I |- I
1 -1
Price groups Price groups Price groups

Note that cost uplift prices are calculated and reported on as standard in the Microsoft
Dynamics™ GP Extended Pricing and Extended Pricing Error Reports.

Promotions

5. Promotions in the Extended Pricing Enhancements
Module

This section describes functionality for single item promotions. See Aggregate Promotions for
details of how to set up promotions based on the total quantity of a range of items.

To enable the Extended Pricing Enhancements promotions functionality, you need to select
the Promotion Details options in the Extended Pricing Extras Setup window.

Available Promotions Window option
Selecting this option provides additional functionality when entering sales transactions.

With standard Microsoft Dynamics™ GP, the Promotion Alert window only appears after the
quantity of an item required to meet a promotion has been entered into the transaction. If the
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quantity entered is less than that required to meet the promotion, then the user doesn’t know a
promotion would have been available by increasing the order.

With the Available Promotions Window option enabled, when an item on a promotional price
sheet is selected in a sales transaction, the Available Promotions Information window is
displayed. This window provides the user with full details of promotions for which the item is
eligible.

Alternative Quantity Free Calculation

Microsoft Dynamics™ GP quantity free promotions allow you to create giveaway
promotions. For example, you can create promotions that give away different quantities of
free items depending on the quantity of an item purchased by the customer.

Extended Pricing Enhancements functionality provides an alternate calculation for working
out the number of free items that should be given. For example, you could set up a
promotional price sheet like this:

Purchase Quantity | Quantity of free items
Otol 0

2109 1

10 to 99 8

100 to 999999999 100

If a purchase quantity of 50 is entered into a transaction, then standard Microsoft Dynamics™
GP would calculate a quantity of 400 free items (purchase quantity (50) x quantity free (8)).

With the alternate free quantity calculation, if a purchase quantity of 50 is entered into a
transaction, the free quantity calculated would be 40 (purchase guantity (50) / quantity from
(10) x quantity free (8)).

6. Available Promotions Information Window

Transactions >> Sales >> Sales
Transaction Entry >> Enter an

| tcs4B Available Promotions Info.

EEX

item on a current promotion U of i From Gty To Oty Fromotion Type &
Scheme Code Start Date End Date Yalue i3
Sheet Free ltem U of M
Each 1 933,935,393,933| Percent of List ~
Use the Available Promotions SPRING PROMO 0032007 | 314052007 90.00%
Information window to:
e View promotions for sales
- hid
Items
De

6.1 Viewing Promotions for Sales Items

To view promotions for sales items in the Available Promotions Information
window:

1. The window automatically opens when you enter an item into a sales transaction that is on
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a current promotional price sheet.
2. When you have viewed available promotion details click OK to close the window.

Negative Adjustments in Price Sheets

7. Setting Up Negative Adjustments in Price Sheets

With standard Microsoft Dynamics™ GP, you cannot enter negative values against price
sheet items. With Extended Pricing Enhancements functionality, negative values can be
entered against price sheet items for value off adjustments.

To enable this functionality, select the Negative Adjustments option in the Extended Pricing
Extras Setup window. To enter negative values in price sheets, type a “-“ symbol before the
quantity to be entered.

Note that negative values are displayed in brackets.

Visible Discounts

8. Setting Up Visible Discounts

With standard Microsoft Dynamics™ GP, printed invoices display the selling price for each
line item. Details of any discounts incorporated into the selling price are not explicitly visible.

With Extended Pricing Enhancements functionality, you can use a new report function to
display the discount applied to a transaction line on printed sales documents or reports. See
Appendix D: Extended Pricing Enhancements Reports for details on how to implement this
functionality in documents and reports.

The actual discount that displays on a modified report is the difference between the price on
the BASEBOOK or Price Book/Sheet assigned to a customer and the actual selling price used
in a transaction.

Aggregate Pricing

Aggregate Pricing functionality enables quantity break pricing to be used in sales transactions
to calculate prices for groups of items rather than individual items. Items are assigned to price
books and sheets, as with standard Microsoft Dynamics™ GP Extended Pricing, and also
assigned to an aggregate price group with each group containing one or more items. Quantity
breaks can be set against aggregate pricing groups using the Aggregate Pricing Group
Maintenance window, with each quantity break having an aggregate price book assigned to it.
If the Use Deals In Aggregate Pricing Groups option is selected in the Extended Pricing
Extras Setup window, multiple sets of quantity breaks and price books can be maintained
against a single aggregate price group. Different customers can then receive different prices
for the same aggregate group.

A setting on the Aggregate Pricing Group determines whether the price break achieved is
determined from the total quantity ordered of the items in the group, or from the number of
different items ordered.

See How Aggregate Prices are Calculated for further details.

For total quantity ordered type aggregate groups, aggregate quantities are based on aggregate
pricing units and are always accumulated in a single unit - i.e., the Aggregate Pricing Unit.
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These can be set against a unit of measure schedule in the Aggregate Pricing Unit Of Measure
Maintenance window or individual items in the Aggregate Pricing Unit Item Maintenance
window. When aggregate prices are calculated, the quantity on a sales transaction is converted
to a quantity in the aggregate pricing unit. Where an item is entered into a transaction in a unit
other than the aggregate pricing unit, then aggregate pricing functionality uses an equivalence
conversion to establish the quantity of the item that is on the transaction in the aggregate
pricing unit. This equivalence is used in establishing an aggregate price.

Customers and prospects are set up for aggregate pricing functionality using the Extended
Pricing Enhancements Customer Maintenance window.

Note that aggregate pricing functionality is not applicable to return transactions or printed
invoices.

9. How Aggregate Prices are Calculated

When a transaction is entered for a customer set up for aggregate pricing, and you select the
rework aggregate prices option during sales transaction entry, aggregate pricing functionality
uses the following rules to establish aggregate prices for the items on the transaction.

The following description is for Aggregate Pricing Groups of the Quantity Break Represents
Total Quantity type. For the Quantity Break Represents Item Count type, the calculation is
similar, but the total is a count of the items on the transaction, not the total quantity.
Aggregate starting quantities do not apply to the Quantity Break Represents Item Count type
aggregate pricing.

1. If atransaction line is a free quantity promotion line, or the item is not in an aggregate
group, then the line is excluded from aggregate pricing calculations.

2. Promotion priced items are excluded from the aggregate pricing quantity unless the option
Include Promotion Priced Items in Aggregate Count is set in the Extended Pricing Extras
Setup window.

3. An aggregate pricing unit is first searched for against the transaction items, then against
the transaction items unit of measure schedules. If no aggregate pricing units are found,
then the lines are excluded from aggregate pricing calculations.

4. The aggregate pricing quantity for each qualifying item is calculated by adjusting the
transaction quantity to the base unit of measure equivalence (if it is not already in the base
unit of measure), then adjusting the quantity again to the equivalence in the aggregate
pricing unit.

5. Item line quantities are now accumulated and cross-referenced to group codes to establish
whether aggregate pricing is applicable. If item quantities are eligible for aggregate
pricing, then each line item is reassessed.

6. If there is an aggregate starting quantity for the customer that is greater than the
accumulated quantity, then this is used to establish aggregate prices. If the accumulated
quantity is greater than the aggregate starting quantity, the system uses this to establish
aggregate prices from the aggregate price books.

7. The system establishes which price book the accumulated quantity achieves in the
aggregate price group. It then looks to price sheets assigned to the selected price group
and takes the appropriate prices, calculating the aggregate price for each item separately.
Aggregate prices then display in the Aggregate Pricing Rework window.

See the following diagram for further explanation of how aggregate prices are calculated.
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Mot in aggregate group -:::

Sample Sales
Transaction

Item Quantity
A 10
B 10
C 10
O 10

— . _
. Adgregate Quantity = 20

Aggregate Group Quantity

Breakdown
Qity Break Book
1-10 Boak 1
11-20 Book 2

21-0099599  Book 3 ltermns A and B

priced via Book 2

Book 2 Sheet 1

Item

A
B
B
B
B

Qity Break Aggregate Price
1-998559 100

1-45 80
§-50 70
51-100 60

101 -939388 50

Aggregate Price for ltern A = 100,
Aggregate Price for tem B = 70

If the Apply Aggregate Discount to Customer’s Price option is not selected in the Extended
Pricing Extras Setup window, the Aggregate book prices apply as they would if the book were
assigned to the customer. So any values off or percentages are applied to the base book price.

If the Apply Aggregate Discount to Customer’s Price option is selected in the Extended
Pricing Extras Setup window, any values off or percentages are applied to the customer’s

current price.

10. Aggregate Pricing Group Maintenance Window

Cards >> Trinity >> Extended Pricing Enhancements >> Aggregate Pricing Group

Maintenance

F

kgl tcs60 Aggregate Pricing Group Maintenance = % |

Use the Aggregate — - - :
Pricing Group File  Edit cols Help Debug sa Fabrikam, Inc. 12/04/2017
Maintenance IH Save | & Clear | 2 Delete
window to:

Group Code A bl
o Set up aggregate Diescription Agaregate Fricing Group 1

pricing groups
Aggregate Price Type (uantity Breaks Represent Total Quantity -
Default Deal Q
Deals/Quantity Breaks ” Aszzigh |

4 4 » #  byGroup Code - iy @
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10.1 Setting Up Aggregate Pricing Groups

To set up aggregate pricing groups using the Aggregate Pricing Group
Maintenance window:

1. Enter a Group Code or select one using the lookup.
2. If you are entering a new group code, enter a description.

Click the Assign button to display the Aggregate Pricing Group Allocation window where
you can assign items to a group code. Click the Deals/Quantity Breaks button to display
the Aggregate Pricing Group Breaks window where you set up price books against
quantity breaks for the group code.

3. Select an Aggregate Price Type from the drop-down list:
Quantity Breaks Represent Total Quantity if the price break achieved is determined from
the total quantity ordered of the items in the group,
or
Quantity Breaks Represent Item Count if the price break achieved is determined from the
number of different items ordered.

4. If you have chosen to Use Deals In Aggregate Pricing Groups in the Extended Pricing
Extras Setup window, you have the option to specify a Default Deal. This default is used
for any customer not linked to a specific deal. If a default deal is not specified, any
customer not assigned to a specific deal does not receive aggregate prices for this group.
Note that you cannot specify a default deal until you have used the Aggregate Pricing
Group Breaks window to set up price books against quantity breaks for the group code.

If you have not chosen to Use Deals In Aggregate Pricing Groups, the Default Deal field
IS set automatically to “DEFAULT DEAL” and cannot be changed.

5. Click Save to save changes and close the window.
Click Delete to delete group codes.

11. Aggregate Pricing Group Breaks Window

Cards >> Tr|n|ty S>> =yl tcs60 Aggregate Pricing Group Breaks o B
File Edit Tools Help Debug sa Fabrikam, Inc. 12/04/2017

Extended Pricing
Enhancements >>
Aggregate Pricing Group Group Code ADT
Maintenance > DeaIS/ Group Description Aggregate Grotg‘l

/ 0K | Save | ¥ Delete

Quantity Breaks button Deal MAIN Q
Deal D escriptioh EIETLE agreement
Use the Aggregate Pricing
G B k - d t . Fram Gty Price Book Q Price Boaok Description
roup reaks window to. 10.00 | SPEClAL special - aggregate -
« Set up quantity breaks o
for aggregate pricing.
4 4 » M byDeal - <-J @
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11.1 Setting Up Quantity Breaks for Aggregate Pricing

To set up quantity breaks for aggregate pricing in the Aggregate Pricing Group
Breaks window:

1. The currently selected group code is displayed.

2. Ifyou are using Aggregate Price deals, enter a Price Deal code and description. If you are
not using Aggregate Price Deals, the Deal code is set automatically to “DEFAULT
DEAL” and cannot be changed.

3. Enter the quantity breaks for the aggregate price group and deal, and enter the price books
that quantity break prices are based on or select them using the lookup. See How
Aggregate Prices are Calculated for further details.

4. Click OK to return to the Aggregate Pricing Group Maintenance window.

12. Aggregate Pricing Group Allocation Window

Cards >> Trinity >> Extended Pricing. Enhancements >> Aggregate Pricing Group
Allocation

Use the Aggregate PI’iCing B tcs60 Aggregate Pricing Group Allocation E@@
Group Allocation window | g sawe | % Delets |2] Sar
to: Giroup Cade CD ROMS £
. Allocate itemS tO Aggregate pricing group for CO ROMS
aggregate p“ce groups Item Mumber Q Description &
Genenc Dezcription Clazz Code ¥
24% |DE 242 CD-ROM -
H . 324 1DE 32« CD-ROM
Note that_ this window can | /=" -- 0 CDAOM
also be displayed by
clicking the Assign button
in the Aggregate Pricing
Group Maintenance
window.
Also, note that an item
number may only be o
assigned to one group
code at a time. RrErae [l T = @

12.1 Allocating Items to Aggregate Pricing Groups

Allocating items to aggregate pricing groups in the Aggregate Pricing Group
Allocation window:

1. Enter a group code or select one using the lookup.

Note that if you opened this window from the Aggregate Pricing Group Maintenance
window, then the group code selected in that window is displayed.

2. Enter an item number to assign to the group code or select one using the lookup. Repeat
until all required items have been added to the group.

Alternatively, click the Ranges button to display the Aggregate Pricing Group Allocation
Range window, where you can assign ranges of items to the group code.
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Note that the selected items must be on price books assigned to the aggregate group for
aggregate prices to be calculated.

3. Click Save to save changes and close the window.
Click Delete to unassign all displayed items from the group code.

13. Aggregate Pricing Group Allocation Range Window

CardS s> TI’I n |ty s> Il tcs60 Aggregate Pricing Group Allocation Range g@@
HA Group Code CD ROMS
E)dﬁnded P rIFt:I n>g> A t Agaregate pricing group for CO ROMS
nnancements r
.. gg ega € Itemn Mumber @ Al O From: r
Pricing Group Allocation >> o r
Ranges bUtton Generic Dezcription sl (& Fram: CD ROM (1
Ta CD ROM 9]
Use the Aggregate Pricing Dlass 1D © 4l O From &
Group Allocation Range e :
H . Select ltems whoze Group Code is set to:
WIndOW to (&) Unassigned O Any ) Specific: r
b ASSign ranges Of items to Itern Mumber Item Description Generic Desc =
a group COde Group Code Group Code Description Clags D ¥
24+ 1DE 24x CD-ROM CD ROM ~
324 1DE 324 CD-ROM CD ROM
40 IDE 40: CD-ROM CD ROM
v
Iy @ [ Tranafer ] [ [1]4 ] [ Preview

13.1 Assigning Ranges of Items to a Group Code

To assign ranges of items to a group code in the Aggregate Pricing Group
Allocation Range window:

The window opens with the currently selected group code displayed.

1. Click All to assign all records or From to assign a selection of records for item number,
generic description, and class ID. If you select From, enter To and From values to specify
a range, or use the lookups.

2. For the Select Items whose Group Code is set to option select one of the options:

Unassigned Only items not currently assigned to a group code are included in the
range.

Any All items are included in the range.

Specified If you select specified, enter a group code or select one using the
lookup. Only items assigned to this group code are included in the
range.

3. Click the Preview button to preview your selection in the scrolling window.
4. Click the Transfer button to assign the selected range of items to the current group code.
5. Click OK to close the window.
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14. Aggregate Pricing Unit Iltem Maintenance Window

Cards >> Trinity >> Extended Pricing Enhancements >> Aggregate Pricing Unit ltem
Maintenance

Il tcs60 Aggregate Pricing Linit Item Maintenance
Use the Aggregate Pricing B Seve | & Cear | X Delte
Unit Item Maintenance

. Itern Mumber 245 |DE il
window to: 24 CO-ROM
e Assign individual items Group Code CD ROMS <D
tO aarou COde Agaregate pricing group for CD ROMS
g p Aggregate Pricing Linit Each w
o Set an aggregate pricin
gg g p g 4 4 » ¥ iy @

unit for individual items

Note that this window is also available as an Additional option from the Item Maintenance
window.

14.1 Setting Up Individual Items for Aggregate Pricing

To set up individual items for aggregate pricing in the Aggregate Pricing Unit
Item Maintenance window:

1. Enter an item number or select one using the lookup.
2. Enter a group code or select one using the lookup.

If the selected item number is already assigned to a group code, the group code is
displayed. This code can be amended as required.

Note that the selected item must be on price books assigned to the aggregate group for
aggregate prices to be calculated.

3. Select an aggregate pricing unit from the drop-down menu. The unit selected is the unit of
measure on which the aggregate pricing is based.

Note that you do not need to select an aggregate pricing unit in this window. An aggregate
pricing unit can be set for all items sharing a unit of measure schedule in the Aggregate
Pricing Unit Of Measure Maintenance window. Aggregate pricing units assigned to a
specific item in this window are used rather than any assigned to the unit of measure
schedule as a whole.

4. Click Save to save any changes made and close the window.
Note that you can click Clear at any point to clear any entries made in the window.
Click Delete to delete item aggregate pricing settings.

15. Aggregate Pricing Unit Of Measure Maintenance
Window

Tools >> Setup >> Trinity >> Extended Pricing Enhancements >> Aggregate Pricing Unit
of Measure Maintenance

il tcs60 Apgregate Pricing Lnit Of Measure Maintenance E”E|g|

Use the Aggregate Pricing | save | # Clear |37 Dot
Unit Of Measure
Maintenance window to: Sl PHONE 1-10 2l
Phaones each/caze=10
¢ Set Up aggregat.e prICIng Agaregate Prcing Urit Each R"
units for the unit of
measure schedules 44 r M ir @
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Note that this window is also available as an Additional option from the Unit of Measure
Schedule Setup window.

15.1 Setting Up Aggregate Pricing Units for Unit of Measure Schedules

To set up aggregate pricing units for the unit of measure schedules in the
Aggregate Pricing Unit Of Measure Maintenance window:

1. Enter a unit of measure schedule ID or select one using the lookup.
2. Select an aggregate pricing unit from the drop-down menu.

Note that if you have set up aggregate pricing units for individual items in the Aggregate
Pricing Unit Item Maintenance window, then these are used rather than units selected in
this window when aggregate prices are calculated.

3. Click Save to save any changes and close the window.
Note that you can click Clear at any point to clear entries made in the window.

Click Delete to delete an aggregate pricing unit set up for the displayed unit of measure
schedule.

16. Aggregate Pricing Customer Activation by Range

Wl n d O W | tcsb0 Aggregate Pricing - Customer Activation By Range =1 .
.. File Edit Tools Help Debug sa Fabrikam, Inc. 4/12/2027
Cards >> Trl n Ity >> (@) 0K Clear E&Pleview % Process

Extended Pricing
Enhancements >>

®) Customer ) Prospect

Customer 1D ® Al ) Fram: Ta

Aggregate PrICI ng - Class 1D (O] ) From: Ta
Customer Activation by . -
Preview: Agaregate Pricing will be activated for the following Custorners
Ran ge LCustomer 1D Hame Clasz D Activate
ADaMPARKDOO! Adam Park Resort USAANMI-TZ ~
Use the EXtended ADVANCEDOOM Advanced Paper Co. USA-LMO-T1 =
.. ADVANCEDODOZ Advanced Tech Satelite System CAM-ONMBSK-TE
Prici ng Enhancements ALTONMANDODT | Akon Manufacturing LUSAINMITZ
H H AMERICANO0T American Science Museum USA-ILMO-T1
CUStO m e r ACtIV&tI o n by ASSOCIAT OO0 Assaciated Insurance Company USA-AKSHNE-T3
Range Window to ASTORSUI00m Astor Suites USA-AMMI-TZ
BAKERSEMOOM Baker's Emporium Ine. USA-INMI-TZ
BERRYMEDOOM Bemy Medical Center LISA-tNw-T4
® Set a range Of BLUEYOMNDOOD Blue Yonder Airlines USA-AKSNE-T3
customers to use BREAKTHROOD! | Breakthiough Telemarksting CAN-POMT-TS
.. CASTLEINOOO Castle Inn Resort CAN-ONMBSK-TE v
Aggregate Pricing
Mak &l | | Unmakdl |

O e

16.1 Activating Aggregate Pricing for a range of customers or prospects
in the Aggregate Pricing — Customer Activation by Range window

To set arange of customers to use Aggregate Pricing in the Aggregate Pricing
- Customer Activation by Range window:

1. Select whether to process Customers or Prospects.

2. Click All to assign all customers or prospects, or From to assign a range of customers.
If you select From, enter From and To values to specify a range, or use the lookups.

3. Click All to select all Class IDs, or From to select a range of Class IDs. If you select
From, enter From and To values to specify a range, or use the lookups.
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4. Click Preview to view your selection in the scrolling window.

Use the Activate checkbox in the scrolling window to select or remove individual
Customers or Prospects from the list to be processed.

6. Click Process to activate aggregate pricing for the selected range of Customers or
Prospects.

17. Aggregate Pricing Group Deals — Assign Customers
Window

Cards >> Trinity >> Extended Pricing Enhancements >> Aggregate Pricing Group Deals -

ASSIgn x| tcs60 Aggregate Pricing Group Deals - Assign [= o =

File Edit Tools Help Debug za Fabrikam, Inc. 4/12/2027

Use the Aggregate Pricing Id Seve [ Dok B Sor

Group Deals - Assign

WlndOW to: Group Code | GRP [ gp
) Deal DEALT deall
o Assign customers to
I N Customer |0 ,D Custamer Mame ==
aggregate dea S'_ ote AMRONFITOO00 Aaron Fitz Electrical ~
that this option is ATMOREREQOD! Atmore Retiement Certer
avallable Only |f you BOYLESCOOO01 Bople's Country [nn's
|
have set the Use
Deals In Aggregate =
Pricing Groups option
on the Extended
Pricing Extras Setup
window =
M4 M L

17.1 Assigning customers to aggregate deals in the Aggregate Pricing
Group Deals — Assign Customers window

To assign customers to aggregate deals in the Aggregate Pricing Group Deals -
Assign window:

1. Enter an Aggregate Group code or select one using the lookup.
2. Enter an Aggregate Deal code or select one using the lookup.

3. Enter a customer ID to assign to the Aggregate group and deal or select one using the
lookup. Repeat until all required customers have been added to the group.

Alternatively, click the Ranges button to display the Aggregate Pricing Group Deals —
Assign Customers by Range window where you can assign ranges of customers to the
aggregate deal.

4. Click Save to save changes and close the window.
Click Delete to remove all customers from the selected aggregate group and deal.
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18. Aggregate Pricing Group Deals — Assign Customers by

Ran g e WI n d ow I tcs60 Aggregate Pricing Group Deals - Assign By Ran..| = [ B -
L. File Edit Teols Help Debug za Fabrikam, Inc. 4/12/2027
Cards >> Trinity >> Extended
Pricing Enhancements >> Group Code | GRPY ap!
- - Deal DEALT deall
Aggregate Pricing Group Deals —
Assign Customers >> Ranges Customer 1D @ O Fom
button T
Sales Person D ® Al ) From:

To

Use the Aggregate Pricing Group
Deals — Assign Customers by Class 1D

Range window to: .

Select thoze whose Group Code/Deal is get to:

« Assign ranges of customers to v

an aggregate pricing group ® bny St

deal 0 Specified: Deal
Cuztorner (D Salesperzon D Class 1D
AARONFITOOM PALIL . USA-ILWO-TH ~
ATMOREREDOOT PALIL . USA-ILKO-T1
BOYLESCOO0OOT 1M M. ALUSTRALIA-TS

L_j @ | Breview | | Aizsign | | ak |

18.1 Assigning Ranges of Customers to an Aggregate Pricing Group
Deal

To assign ranges of customers to an aggregate pricing group deal in the
Aggregate Group Deals — Assign Customers by Range window:

The window opens with the currently selected aggregate group code and deal displayed.

1. Click All to assign all records or From to assign a selection of records for customer ID,
salesperson ID, and customer class ID. If you select From, enter To and From values to
specify a range, or use the lookups.

2. Select one of the following:
Select Customer whose Group Code/Deal is set to:

Only customers not currently assigned to a deal for the

Unassigned | (1 tred group code are included in the range.

Any All customers are included in the range.

If you select specified, enter a group code and deal or select
one using the lookup. Only those customers that have been
assigned to this group code and deal are included in the
Specified range. If you specify another deal for the same aggregate
group, the selected customer 1Ds are removed from the
original deal when the Assign button is clicked. Links to
deals for other aggregate groups are not affected.
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Click the Preview button to preview your selection in the scrolling window.

4. Click the Assign button to assign the selected range of customers to the current group
code.

5. Click OK to close the window.
19. Sales Transaction Entry with Aggregate Pricing

Transactions >> Sales >> Sales Transaction Entry

il | Sales Transaction Entry - | o[l
File Edit Tools View Options Additional Help Debug sa Fabrikam, Inc. 4/12/2027

H Save Actiong « A @ M ﬂj
Type/Type (D Order v | STDORD 0 Date anz/2027 = |-»
Document Ha. ORDST2249 PO - i Batch D UG PO
Customer 1D AMERICANDD0Z [Cl|=» | Default Site 1D wAREHOUSE p 0
Cusztorner Name: American Electrical Contractar Cugtarner PO Wurnber
Ship To Address PRIM&RY p 3486 Morth Calumnet Averiue =X Currency ID Z-Us% =

Line |tems by Order Entered

Ltern Murnbes @ P [ |0 Uoft P Oty Ordered = {852 Unit Price Extended Price

ACCS-HDS-1EAR [] Each 1 $0.95 3095 ~

128 SDRAM [] Each 1 $136.00 $135.00

100=LG [] Each 3 $60.00 $180.00
I [l 0 $0.00 $000 _
b
Amount Received $0.00 =4 Subtotall $3;;§E 3
Tems Discount Taken $0.00 Tla.de Lot $D-DD >
On Account $328.62 r:?'ghltl wols

Comment 10 '_) lzcellaneous .

p & Tau $12.67 |=p

[ Hods || UserDefied | Total $328.62

[14 4 » ¥ [byDocument No. v] Document Status L

Standard Microsoft Dynamics™ GP sales transaction entry functionality has been extended to
incorporate aggregate pricing functionality. When you enter items set up for aggregate pricing
against a customer set up for aggregate pricing, you can select the Additional Rework
Aggregate Prices option to display the Aggregate Pricing Rework window where aggregated
prices are displayed and available for selection. If this option is selected where ordered items
do not qualify for aggregate discounts or the customer has not been set up for aggregate
pricing, then the window is not displayed. See How Aggregate Prices are Calculated for
further details.

If you select to Save, Post, Transfer, or Print the document, then where aggregate prices are
applicable, a dialogue box asks you if you want to rework aggregate prices. Click Yes to
display the Aggregate Pricing Rework window.

Note that aggregate prices cannot be calculated against returns transactions, printed invoices,
or inter-site transfers (see the Trinity Inter-Site Transfers User Guide for further details).

Also, note that items given on a free quantity promotion are not included in aggregate pricing
calculations.

Select the Aggregate Pricing Information Additional option to display the Aggregate Pricing
Tracker window where you can view aggregate pricing information for the current
transaction.
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The Item Catalog and Search window denotes items in an aggregate group with an A symbol.
See Trinity Catalog Based Sales for further details.

20. Aggregate Pricing Rework Window

Transactions >> Sales >> Sales Transaction Entry >> Additional >> Rework Aggregate
Prices

Use the Aggregate Pricing Rework window to:
e View and select aggregate prices

tcs60 Apgrepate Pricing Rework

H Unmagk Al Mark Al

Type: Order
Dacument Mumber: ORDETZ244

[peemeee Source of Original Price - |
Item Mumber Original Unit Price Mew Unit Price Pramation Sheet User Feserved Update? | 2
Iterm Description U of b Oty ¥
24+ IDE $40.00 $30.00 A
324 IDE $55.00 $40.00
40 IDE $B5.00 $45.00

W

(7] [ Process ” Cancel ]

20.1 Selecting Aggregate Prices in the Aggregate Pricing Rework
window

To view and select aggregate prices in the Aggregate Pricing Rework window:

1. All items applicable for aggregate pricing rework on the displayed order are displayed in
the scrolling window with the original unit price and the new unit price available through
aggregate pricing rework.

Items whose original unit prices are derived from a promotion are shown in the window if
the Show Promotion Priced Items in Rework window option is set in the Extended Pricing
Extras Setup window.

The relevant checkbox is marked to show if the original unit price is entered by the user,
or if it is derived from either a promotion, a customer-assigned price sheet, or a reserved
stock (see the Trinity Reserved Stock User Guide for further details).

2. By default, all displayed items without a Source of Original Price checkbox marked are
selected for update. Also, items whose Source of Original Price is set to Sheet are selected
for an update if the Default Customer Price Sheet Items to rework prices option is set in
the Extended Pricing Extras Setup window. All items can be selected or deselected for an
update by clicking the “Update?” checkboxes, or by clicking the Mark All/Unmark All
buttons.

3. When the required items are selected, click Process. The window closes, and the displayed
new unit prices replace the original unit prices in the sales transaction.
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Note that you can click Cancel at any point to close the window.

21. Aggregate Pricing Tracker Window

Transactions >> Sales >> Sales Transaction Entry >> Additional >> Aggregate Pricing

Information il tes73 Aggregate Pricing Tracker = | O
File Edit Tools Help Debug sa Fabrikam, Inc. 4/12/2027
Use the Aggregate
HP- Document Type Order Customer 1D AMERICAMOODZ
PrIC | ng Tracker Document Mumber ORDST2249 Customer Agaregate Starting Huantity 0.00
window to:
Active Aggregate Pricing Groups in Document
L] Vi eW agg regate Group Code ()| Group Description Price Book Achieved | Group Gty Ordered Oty to MNext Break

BASEROOK

pricing quantity
details during sales
transaction entry

Note that this window
is also available from

Iterns in Highlighted Aggregate Graup

the ltem Catalogand gz 2l S 1
Search window (See the |tomG Gioen Phane 3 Each
Trinity Catalog Based )
Sales User Guide for )
further details).

oy [ Fediplay || oK

21.1 Viewing Aggregate Pricing Quantity Details During Sales
Transaction Entry

To view aggregate pricing quantity details during sales transaction entry with
the Aggregate Pricing Tracker window:

1. The window opens, displaying the current sales document and customer ID. Details
displaying in the scrolling windows are dependent upon from where the window was
opened.

Opened from Sales Transaction Entry

Upper scrolling window Displays all aggregate groups active within the current
sales document

Lower scrolling window Displays all items in the selected group (upper scrolling
window) that are in the current sales document

Opened from Item Catalog and Search

Upper scrolling window Displays only the aggregate group containing the
currently selected item

Lower scrolling window Displays only the selected item (all items in the group on
the current sales document can be displayed by clicking
the View all Sales Document Items in Group checkbox)
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2.

Note that the scrolling window heading varies depending on from which screen you
opened the window.

The upper scrolling window displays how many items from the group have been ordered,
and how many further items need to be ordered to achieve the next aggregate quantity
break.

To view further details on a displayed group, select the group, then click the Group Code
zoom button to display the Aggregate Pricing Group Detail View window.

To establish how an aggregate price was achieved, select an item and click the Item
Number zoom button and select Price Trace to display the Aggregate Pricing Price Trace
window and Price Trace window. The price trace is run automatically.

After you have viewed the required information, click OK to close the window.

22. Aggregate Pricing Group Detail View Window

'Sl'rzlalns_?_ctions >_> SaEIeS >> B ics Aggregate Pricing Group Detail View E@@
ales Transaction Entry >>
Addltlonal >> A re a.tye Aggregate Pricing Group CD ROMS
P o I f ?g g Aggregate pricing group for CO ROMS
ricing Information >>
G roup Code ||nk button [ty Fram Price Boak Price Book Description
1.00| CD ROMS BASEBE. | cd roms agaregate baze book ~
.. 10.00| CD ROMS BEA cd roms aggregate book 1
Use the Aggregate Pricing 20,00 CD ROMS BE2 cd roms sagregate book 2
Group Detail View window
to:
« View aggregate group "
details during sales e
A tems in this Group
transaction entry
Itern Murnber Description
24 1DE 24x CD-ROM -
324 1DE 32x CD-ROM
40 IDE 40x CO-ROM
w

22.1 Viewing Aggregate Group Details During Sales Transaction Entry

To view aggregate group details during sales transaction entry using the
Aggregate Pricing Group Detail View window:

1. The window opens with the selected aggregate pricing group displayed. The upper
scrolling window displays quantity break details. The lower scrolling window displays all

items in the aggregate group.

To establish how an aggregate price was achieved, select an item and click the Item
Number zoom button and select Aggregate Price Trace to display the Aggregate Pricing
Price Trace window and Price Trace window. The price trace is run automatically.

2. Click OK to close the window.
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23. Aggregate Pricing Price Trace Window

Enquiries >> Trinity >> Extended Pricing Enhancements >> Aggregate Pricing Price

Trace | tcs60 Aggregate Pricing Price Trace = | o [
Use the Aggregate gZE T':::: (\I__\;;Is DKHel;:l Ebu;ear sa Fabrikam, Inc. 4/12/2027
Pricing Price Trace mL e :
R ® Custarmer () Prospect
Wi ndOW tO Customer 1D AMERICANDDOZ p [| &mesican Electical Cantractor
- . . Currency 1D ZUSE 9 US Dollars

L VI ew I nformatlon Item Mumber 100G P [ Green Phore

abOUt hOW ar:] R U OfM _ Accumulated Quantity in Aggregate Unit

aggregate prlce IS Date 4412/2027 i Each 1

uanti 0 Agaregate Starting Guantity 10

calculated for a -

Customer or Price Book Achieved BASEBOOK

prospect o

Note that this window is also available as an Additional option from the Price Trace Inquiry
window.

23.1 Tracing an Aggregate Price Calculation

Use the Aggregate Pricing Price Trace window to find out how an item’s aggregate price is
calculated for a customer. You can use this window to view the total price, the steps taken to
calculate the price, and the price book used to calculate the price.

To trace an aggregate price calculation in the Aggregate Pricing Price Trace
window:

1. Select Customer or Prospect, enter a customer ID or prospect ID, or select one using the
lookup.

If an aggregate starting quantity has been set for the selected customer, then this is
displayed in the Aggregate Starting Quantity field.

Enter a currency ID or select one using the lookup.
Enter an item number or select one using the lookup.
Select a unit of measure from the drop-down menu.
Enter a date for the price inquiry.

Note that the current date is selected by default.

6. Enter a quantity if required. The quantity is used if quantity break pricing is set up for the
selected item. The price per item is calculated.

7. Enter a quantity in the Accumulated Quantity in Aggregate Unit field. This number is the
aggregate quantity of items in the aggregate group, represented in the aggregate unit. This
quantity is used to find the aggregate quantity break.

8. Click Trace.

The price book that the aggregate price is taken from is displayed in the Price Book
Achieved field.

The Microsoft Dynamics™ GP Price Trace Inquiry window is displayed showing standard
details, including the price for the item based on details entered and the price sheet from
which the price is taken. Click OK to close the Price Trace Inquiry window.

9. Click OK to close the Aggregate Pricing Price Trace window.
Note that you can click Clear at any point to clear any entries made in the window.

ok~
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Site-Specific Pricing

Site-specific pricing functionality enables you to define item prices by their location. You
may have items that are sold at different prices, depending upon their site. Site-specific
pricing is enabled by site price types. Site price types act as a link between sites and price

sheets. Both sites and price sheets can be assigned to a site price type. Set up a site price type
using the Site Price Type Maintenance window.

When you enter a sales transaction against a site that has been assigned to a site price type, the
system checks each item on the transaction to see whether it appears on a price sheet assigned

to the site price type. Where items appear on a price sheet assigned to the site price type, then

that price sheet price is used in the transaction.

See Appendix C for details of windows that incorporate site-specific pricing functionality.

Note that if you have site-specific pricing switched on, then all price sheets in use must be
assigned to a site price type.

Also, note that site pricing functionality is not be incorporated into Microsoft Dynamics™ GP
reporting functions.

24. Site Price Type Maintenance Window

Cards >> Trinity >>

i tcs78 Site Price Type Maintenance

Extended Pricing . B Sec | & Cea |7 Deloie EI-
Enhancements >> Site
Price Type Maintenance Site Price Type | RETAIL 2
Use_ the Slte Pri-Ce Type Dezcription Retail Price Type
Maintenance window to:

. . 4 4 » M| |bwSiePiceT L F @
« Set up site price types = il

24.1 Setting Up Site Price Types

To set up site price types using the Site Price Type Maintenance window:
1. Enter a site price type or select one using the lookup.

2. Enter a description for the site price type.

Note that you can click the Go To button to display the Assign Site IDs to Site Price
Types window or the Assign Price Sheets to Site Price Types window.

3. Click Save to save any changes made in the window.

Click Delete to delete the displayed site price type. You cannot delete a site price type that is
currently assigned to a price sheet or site ID.

25. Assign Site Price Type To Site ID Window

Cards >> Trinity >> Extended Pricing Enhancements >> Assign Site Price Type To Price
Sheet ID

Bl ics7B Assign Site Price Type To Site ID

Use the Assign Site Price Type |l Save | & Cear | Dees

To Site ID window: Site (D WAREHOUSE [

. . . Main Site
« Assign a site price type to a t

site ID Site Price Type | RETAIL 91
Retail Price Type

4 4 ¢ M| |bpSielD v Ip @
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This window is also available as an Additional option from the Site Maintenance window.

25.1 Assigning a Site Price Type to a Site ID

To assign a site price type to a site ID using the Assign Site Price Type To Site
ID window:

1. The currently selected site ID is displayed by default. Click the lookup to select an
alternate site ID.

2. Enter a site price type to assign to the site ID or select one using the lookup. Note that a
site can only be assigned to one site price type.

3. Click Save to save any changes made in the window.
Click delete to unassign a site price type from a site ID.

26. Assign Site IDs To Site Price Types Window

CardS >> Trlnlty >> EXtendEd Il 1cs 78 Assign Site IDs To Site Price Types E@@

- = ave elele & arl
Pricing Enhancements >> b Seve | X Debte |2]  Sot
Assign Site ID’s To Site Price Site Price Tope | RETAIL 2
Types Fetail Price Type

. . . Site ID ..} Description
Use the Assign Site IDs To Site WAREHOUSE Main Site ~
Price Type window to: WLl whork Cernter 1
WwiC2 Whork Center 2
. ASSIgn a site price type to WC3 wiork Center 3
multiple sites

Note that this window can also
be displayed from the Site Price
Type Maintenance window.

W

4 4 » Pl| |bySitePrice Type v J @

26.1 Assigning a Site Price Type to Multiple Sites

To assign a site price to multiple sites using the Assign Site IDs To Site Price
Types window:

1. Enter asite price type or select one using the lookup.

2. Enter asite ID to assign to the site price type or select one using the lookup. You can
assign as many site IDs to the site price type as required.

Alternatively, click the Ranges button to display the Assign Site IDs To Site Price Type -
By Range window where you can assign a range of site 1Ds to a site price type.

3. Click Save to save any changes made in the window.
Click Delete to unassign all displayed site IDs from the selected site price type.
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27. Assign Site IDs To Site Price Types - By Range Window

Cards >> Trinity >> Extended
Pricing Enhancements >>
Assign Site ID’s To Site Price
Types >> Ranges button

Use the Assign Site IDs To
Site Price Type - By Range
window to:

e Assign a site price type to a
range of sites

Site 10V
w1
W2
W3

e

Site Price Type RETAIL
Retail Price Tupe
Site ID O Al

Select Site 10's whose Site Price Typpe iz set bo:
(®) Unassighed

O Ay

() Specified: -

(&) From: |WC1
Too W3

falf e

Site Price Tvpe

w

[ Trangfer ][ ak ]I Freview

27.1 Assigning a Site Price Type to a Range of Sites

To assign a site price type to a range of items in the Assign Site IDs To Site
Price Type - By Range window:

1. All site IDs are selected by default. Accept this selection, or click From and input from
and to values, or use the lookups to specify a range.

2. For the Select Site IDs whose Site Price Type is set to option select one of the options:

Unassigned _Only siteg not currently assigned to a site price type are
included in the range.

Any All sites are included in the range.
If you select specified, enter a site price type or select one

Specified using the lookup. Only sites assigned to this site price type
are included in the range.

Click the Preview button to preview your selection in the scrolling window.

4. Click the Transfer button to assign the selected range of sites to the current site price type.

Click OK to close the window.

28. Assign Site Price Type To Price Sheet ID Window

Cards >> Trinity >> Extended Pricing Enhancements >> Assign Site Price Type To Price

Sheet ID

Use the Assign Site Price
Type To Price Sheet ID
window:

e Assign a site price type to
a price sheet

& save |Z

Price Sheet 1D

Site Price Tupe

4 4 » P

Clear | »” Delete

RETa&IL
retail

RETAIL
Retail Price Type

by Price Sheet (D

Bl tcs78 Assign Site Price Type To Price Sheet ID

v iy @
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28.1 Assigning a Site Price Type to a Price Sheet

To assign a site price type to a price sheet using the Assign Site Price Type To
Price Sheet ID window:

1. Enter a price sheet ID or select one using the lookup.

2. Enter a site price type to assign to the price sheet or select one using the lookup.
Note that a price sheet may only be allocated to one site price type at a time.

3. Click Save to save any changes made in the window.

Click Delete to unassign the site price type from the price sheet.

29. Assign Price Sheets To Site Price Types Window

Cards >> Trinity >> | tcs 78 Assign Price Sheets To Site Price Types g@@
Extended Pricing b Save X Delee [8) Sor
Enhancements >> Assign Site Price Type | RETAIL ]
Price Sheets To Site Price Retail Price Type
Types
yp Piice Sheet [D i3 Description

. . RETAIL retail ”~
Use the A§S|gn Prlce S_heets AGGSHEET aggregate price sheet
To Site Price Types WIndOW AGGSHEETZ aggregate sheet 2
to: AGGSHEET2 aggregate sheet 3

) . . BASE Base Price Sheet
e Assign multiple price
sheets to a site price
Note that this window can
also be displayed from the
Site Price Type Maintenance 3
window.
Fanges
14 4 » #| |bySite Price Type v L_j (7]

29.1 Assigning Multiple Price Sheets to a Site Price Type

To assignh multiple price sheets to a price type using the Assign Price Sheets
To Site Price Types window:

1. Enter asite price type or select one using the lookup. If you opened this window from the
Site Price Type Maintenance window, then the site price type is displayed by default.

2. Enter a price sheet ID to assign to the site price type or select one using the lookup. You
can assign as many price sheets to the site price type as required. A price sheet may only
be assigned to one site price type at a time.

Note that you can click the Ranges button to display the Assign Price Sheets To Site Price
Types - By Range window, where you can assign a range of price sheets to a site price

type.
3. Click Save to save any changes made in the window.

Click Delete to unassign all price sheets from the displayed site price type.
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30. Assign Price Sheets To Site Price Types - By Range

Window

Cards >> Trinity >> Extended
Pricing Enhancements >>
Assign Price Sheets To Site Price
Types >> Ranges button

Use the Assign Price Sheets To
Site Price Types - By Range
window to:

e Assign ranges of price sheets
to a site price type

B tcs7B Assign Price Sheets To Site Price Types - By Range g@@

Site Price Type RETAIL
Retail Price Tupe
Price Book |0 O Al (%) From: | CD ROMS BASEEK, il
Te: |CD ROMS BK2 w1
Price Shest |D = Al O Fram: r
To .

Select Price Sheet |D's whose Site Frice Type is get to;

(%) Unassignad () Any () Specified: -

Fiice Sheet [0 Site Price Type
AGGSHEET ~
AGGSHEETZ
AGGSHEET3
BASE

v
c_j (7] [ Transfer l [ oK. l I Preview

30.1 Assigning Ranges of Price Sheets to a Site Price Type

To assign ranges of price sheets to a site price type in the Assign Price Sheets
To Price Types - By Range window:

1. All price book IDs are selected by default. Accept this selection, or click From and input
from and to values, or use the lookups to specify a range.

2. All price sheet IDs are selected by default. Accept this selection, or click From and input
from and to values, or use the lookups to specify a range.

3. For the Select Price Sheet IDs whose Site Price Type is set to option select one of the

options:
Unassigned | Only price sheets not currently assigned to a site price type
are included in the range.
Any All price sheets are included in the range.
Specified If you select specified, enter a site price type or select one
using the lookup. Only price sheets assigned to this site price
type are included in the range.

4. Click the Preview button to preview your selection in the scrolling window.
Click the Transfer button to assign the selected range of price sheets to the current site

price type.

6. Click OK to close the window.
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31. Price Trace - Site ID Window

Inquiry >> Inventory >> Extended Pricing >> Price Trace

Use the Price Trace - Site el tcs78 Price Trace - Site ID =B8] x
ID window to: File Edit Tools Help Debug sa Fabrikam, Inc. 4/12/2027

o Trace asite-specific price  Sield  @E3LNNEI O Main Site

31.1 Tracing a Site-Specific Price
To trace a site-specific price using the Price Trace - Site ID window:

1. The Price Trace - Site ID window is displayed by default when you open the Microsoft
Dynamics™ GP Price Trace window if you have Site-Specific Pricing switched on in the
Extended Pricing Extras Setup window.

If you have site-specific pricing switched on, then you are required to enter a site 1D
before performing a price trace.

2. Enter asite ID or select one using the lookup.

Order Value Discounts

The Order Value Discount feature allows Trade Discount in Sales Transaction Entry to be
automatically calculated as a percentage of the document total.

Customers are assigned to Order Value Discount groups, and each group can have its own set
of value bands and discount percentages.

See the Order Value Discount Group maintenance window for details of how to set up Order
Value Discount groups, the Order Value Discounts — Assign Customers window for details of
how to assign customers to Order Value Discount Groups, and the Order Value Discount
Rates window for details of how to set up order value bands and discount percentages.

Items can be excluded from the Order Value Discount calculation by adding them to a list of
excluded items. See the Order Value Discounts — Excluded Items window. The percentage
discount is not applied to items that are excluded from Order Value Discount. A setup option
determines whether the value of excluded items is included in the order value total used to set
the discount band.

From within Sales Transaction Entry, individual item lines and individual documents can be
omitted from Order Value Discount, if the appropriate options are enabled in the Order Value
Discount Setup window. A further setup option determines whether the calculated discount
percentage can be manually overridden.

32. How Order Value Discount is Calculated

Order Value Discount is calculated as a percentage of the document subtotal in Sales
Transaction Entry. The calculated discount is placed in the Trade Discount field. If Order
Value Discount applies to a sales document, the Trade Discount field cannot be edited.

If a Trade Discount percentage is set against the customer in the Dynamics GP Customer
maintenance window, this takes precedence, and Order Value Discount is not applied to
documents for this customer.

Order Value Discount is applied when entering a sales document for a customer who is
assigned to an Order Value Discount Group for the originating currency of the document.
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As lines are entered, the document subtotal is checked against the breakpoints set up for the
Order Value Discount group. Unless the Excluded Items in Total Order Value option is
enabled in the Order Value Discounts Setup window, the value used to check against the
breakpoints is reduced by the value of the excluded items if any items on the document are
excluded from Order Value Discount. When a breakpoint is achieved, the discount is
calculated by applying the percentage to the order value after the deduction of any items
which are excluded from Order Value Discount.

Once the document has been transferred, e.i., an order has been transferred to a fulfillment
order or invoice, the percentage achieved is fixed, and further changes to the document do not
affect the percentage discount achieved.

33. Order Value Discount Setup Window

Tools >> Setup >> Trinity >> Extended ] tcs?ﬁﬂrder Value Discount Setup E|E|E
Pricing Enhancements >> Order Value QI e NS RS0 LS

Discount Setup
Automatically Qpen 0D wWindow

Use the Order Value Discount Setup Allovs Items to be Manually Excluded in Order Entry
WindOW to: Allowe Orders to be M anually Excluded from 0WD
Allow 0D %age to be overridden

e Set up Order Value Discount options

E wcluded Itemz in total Order W alue:
|dentify Excluded lkems with *

Add Excluded from Dizcount

(=) Before ) After

the Item Dezcription ok the SOF line.

33.1 Setting Up Order Value Discount options

To set up Order Value Discount options using the Order Value Discount Setup
window:

Six options are available within this window:

Select this option if you would like the Order Value Discounts
information window to open automatically in Sales Transaction

Automatically Open Entry. If this option is not selected, the Order Value Discounts

OVD window information window can be opened from Sales Transaction entry
by selecting Additional >> Order Value Discounts.

Allow Items to be This option allows individual line items to be selected for

Manually Excluded in | exclusion from the Order value discount calculation during entry

Order Entry of a sales document in Sales Transaction Entry.

Allow Orders to be
Manually Excluded
from OVD

This option allows the calculation of Order Value Discount to be
switched off for individual documents.
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Allow OVD %age to
be overridden

This option allows the Order Value Discount percentage to be
manually changed for a document.

Excluded Items in
total Order Value

If this option is selected, items which are excluded from the
Order Value Discount calculation are included in the total order
value used to determine the value breakpoint and the applicable
discount. If the option is not selected, excluded items are not
included in the total order value.

Regardless of this option’s setting, the value of excluded items is
never included in the value to which the discount percentage is
applied.

Identify excluded
items with *

If this option is selected, items excluded from Order Value
Discount have an “*” added to the item description on the sales
document. There is an additional selection to add the “* “before
or after the standard item description.

34. Order Value Discount Group Maintenance Window

Cards >> Trinity >> Extended Pricing
Enhancements >> Order Value | tcs99 Onder Value Discount Group Maintenance |I:| |@

Discount Groups

Use the Order Value Discount Group Group Code 0vD1 il
i i . Dezcription bandard o
Maintenance window to: o o T
« Set up Order Value Discount Groups
4 4 b b 7 @

EH save | & Clar | X Delets

34.1 Setting Up Order Value Discount Groups
To set up order value discount groups using the Order Value Discount Group

Maintenance window:

1. Enter a Group Code or select one using the lookup.

2 Enter a description.

3 Enter a Currency ID or select one using the lookup.

4. Click Save to save changes.

5 Note that you can click Clear at any point to clear any entries made in the window.

Click Delete to delete an Order Value Discount Group.
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35. Order Value Discounts — Assign Customers Window

Cards >> Trinity >> Extended

Pl tcs99 Order Value Discounts - Assign | = | B %00

z = >
PriCing Enhancements >> Order : File Edit Tools Help Debug 41272027
Value Discount Assign bd Save | Delte (4] Sor
: GroupCode | OV fs)
Use the Order Value Discounts — i
ASSIgn Customers window to: Gile D ZUs 115 Dallars
« Assign customers to an Order : 5@
Value Discount GrOUp Line T.yple Cuztomer Clazs/1D
Description
Cuztormer 1D w | COMMUMNICOD0Z2
Customer [D w | AAROMFITO00
Cusgtomer [D w | ADAMPARKOO0T
Cuztomer 1D w | ALTOMMAMDOO
Cuztomer 1D w | AMERICAM 0001
Cuztomer 1D w | AMERICAMO002 _
Cuztormer 1D w | ASTORSUI0OM -
Customer 1D wil
W
44 b b o

35.1 Assigning Customers to Order Value Discount Groups

To assign customers to an Order Value Discount Group using the Order Value
Discounts Assign Customers window:

1.

4.

Enter a Group Code or select one using the lookup. The group description and
currency ID are displayed.

In the scrolling window, choose a line type of customer ID or customer class from the
drop-down list.

Enter a customer ID or class ID or select one using the lookup.

Repeat steps 2 and 3 until all required customers and customer classes have been
added to the Order Value Discount group.

Alternatively, click the Ranges button to display the Order Value Discounts — Assign
Customer Ranges window where you can assign ranges of customers and classes to the
group code.

Click Save to save changes.

Click Delete to unassign all customers from the group code.
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36. Order Value Discounts — Assign Customer Ranges
WlndOW 5| tcs99 Order Value Discounts - Assign Ranges = I:'-

File Edit Tools Help Debug sa Fabrikam, Inc. 4/12/2027

Cards >> Trinity >> Extended

P“Clng EnhancementS S>> Order Group Code v Order Value Discounts 1
Value Discount ASSIQn >> Customer 1D O Al ® From: BARERSEMOODT 2
Ranges button T | BREAKTHROODI Iz
. Class D @ &l O From:
Use the Order Value Discounts To
Assign Customer Ranges window _
to . Select Customers whose Group Code is sef to;
e Assign ranges of customers to o i
an Order Value Discount Customer Name Gitoup Code
G BAKERSEMOONT USA-INMIT2 ~
roup BERRYMEDOOOT USA-MNWI-T4
BLLEYONDOOOT USAIAKSHE-T3
BOYLESCO0001 AUSTRALIATS _
BREAKTHROOOT CAN-FAMT-TE =
J | Tranzfer | | ak. | | Preview |

36.1 Assigning Ranges of Customers to an Order Value Discount Group

To assign ranges of customers to a group in the Order Value Discount Assign
Customer Ranges window:

The window opens with the currently selected Order Value Discount Group displayed.

1. Click “All” to assign all records, or “From” to assign a selection of records for a
customer ID and class ID. If you select From, enter To and From values to specify a
range, or use the lookups.

2. For the Select Customers whose Group Code is set to option select one of the
following:
. Only customers not currently assigned to an Order Value

Unassigned . . .
Discount group are included in the range.

Any All customers are included in the range.
If you select specified, enter an Order Value Discount group

Specified code or select one using the lookup. Only customers assigned
to this group are included in the range.

Click the Preview button to preview your selection in the scrolling window.

4. Click the Transfer button to assign the selected range of customers to the selected
group code.

5. Click OK to close the window.
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37. Order Value Discount Rates Window

Cards >> Trinity >>
Extended Pricing.
Enhancements >> Order
Value Discount Rates

Use the Order Value
Discount Rates window to:

e Maintain order value
breakpoints and discount
percentages for an Order
Value Discount group

Il tcs99 Order, Yalue Discount Rates

 Save | X Delete |#] San
Group Code o

Al

Amount Fram
$0.0m
$100.00
$1.000.00
g

OEOOo

4 4 F M

Amount To

A (=16

i}/ Standard discounts

Trade Discount %age
$99.93 0.00%
$333.93 5.00%
$99,999,993,939,333,99 10.00%
$0.00 0.00%

Do

37.1 Maintaining Order Value breakpoints and discount percentages

To maintain order value breakpoints and discount percentages in the Order
Value Discount Rates window:

1. Enter an Order Value Discount group code or select one using the lookup.
2. In the scrolling window, enter order value ranges and the applicable discounts. For
example, to give a discount of 5% on orders over $500, enter:
Amount from Amount to Trade discount %
0.01 499.99 0.00%
500.00 9999999999999999.99 | 5.00%
3. Click Save to save changes.

Click Delete to remove all quantity breaks and discounts from the Order Value Discount

group.

38. Order Value Discounts — Excluded Items Window

Cards >> Trinity >> Extended Pricing

HE| 1cs99 Order, Value Discounts KExcluded Items D@g|

0K | 3¢ Delete |&] Sont
Enhancements >> Order Value v Dol By so
DiSCOU nt Excluded ltems Lire Type Itern Class Mumber e
Description ¥
. Item Mumber w | 2GPROC e
Use the Order Value Discounts — e Nomber 3
Excluded Items window to:
o Exclude Items from the Order Value
Discount calculation
W
o
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38.1 Excluding Items from Order Value Discount

To exclude items from Order Value Discount using the Order Value Discounts

Excluded ltems window:

1. In the scrolling window, choose a line type of item class or item number from the drop-

down list.

2. Enter an item number or class ID or select one using the lookup.

Repeat steps 1 and 2 until all required items and class IDs have been added to the scrolling

window.

Alternatively, click the Ranges button to display the Order Value Discounts — Excluded
Items Range window where you can exclude ranges of items from Order Value Discount.

3. Click Save to save changes.

Click Delete to clear the list of excluded items.

39. Order Value Discounts — Excluded Items Range Window

Cards >> Trinity >>
Extended Pricing.
Enhancements >> Order
Value Discount Excluded
Items >> Ranges button

Use the Order Value
Discounts Excluded Items
Range window to:

o Exclude ranges of items
from Order Value
Discounts

i Order Value Discounts - Excluded ltems Range

@ 2l

Itermn Murmber

@ 2l

Generic Dezcription

Clasz ID O &l

Itern Murnber

Itern Description
Féedd-FG3-0001
HOWR-FGC-0001
PHAMN-FAX-0001
PHOM-FGED-0001
PHOM-FGES-0002
PSvS-FG1-0001
WASY-FG2-0001

5@

) From: -
To: 2
) From: -
To: r
(%) From: FINGOODS  [&)
Ter FINGOODS w]
Clazs 1D Generic Desc a
FINGOODS FG -
FINGOODS FG
FINGOODS FG
FINGOODS FG
FINGOODS FG
FINGOODS FG
FINGOODS FG
-
[ Tranzfer ] [ 0k, ] [ Freview

39.1 Excluding Ranges of Items from Order Value Discounts

To exclude ranges of items from Order Value Discounts in the Order Value
Discounts Excluded Items Range window:

1. Click All to exclude all items or From to exclude a selection of items by item number,
generic description, and class ID. If you select From, enter To and From values to specify

a range, or use the lookups.

2. Click the Preview button to preview your selection in the scrolling window.

Click the Transfer button to add the selected items to the list of excluded items.
4. Click OK to close the window.
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40. Sales Transaction Entry with Order Value Discounts

As a document is entered in Sales Transaction Entry, Order Value Discount is calculated as
described in How Order Value Discount is calculated.

You can view the discount achieved so far in the Order Value Discounts window.

If you have enabled the Allow Orders to be Manually Excluded from OVD or Allow OVD
%age to be overridden option in the Order Value Discount Setup window, you can perform
these functions through the Order Value Discount Document window.

If you have enabled the Allow Items to be Manually Excluded in Order Entry option in the
Order Value Discount Setup window, you can omit individual lines from Order Value
Discount through the Order Value Discount — Line Item window.

41. The Order Value Discounts Window

Sales Transaction Entry>> Additional >> Order Value Discount

The window is automatically opened if you have enabled the Automatically Open OVD
window option in the Order Value Discount Setup window

Use the Order Value Discounts window to:
e View the OVD percentage achieved.

E tcs99 Order Yalue Discounts

Order W alue = | Current Zage >
Current $1.879.40 10.00%

ICROI( ] = tc599 Order Value Discounts
Value
Discounts 0%D Percentage 500
window —
after
transfer

[Ereakpnints] I Detailz l [ aF. ]

@

41.1 Viewing Order Value Discount for a sales document in the Order
Value Discounts window

To view the Order Value Discount for a Sales Document using the Order Value
Discounts window:

1. For new documents, the window shows the current order value and discount percentage
achieved. If relevant, the next available breakpoint and the associated percentage is also
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displayed. Once a document has been transferred, i.e., order to fulfillment order, the
discount is fixed. In this case, the window shows the percentage discount achieved.

2. Click the Order Value expansion button or Details button to show the OVD Discount
Lines window, which displays the line values making up the Current Order Value.
Excluded items are identified with an E and manually excluded items with an M in the
Excl column. Click OK to close the OVD Discount Lines window.

Il tcs99 OVD Discount Lines

v OK
Inc. | Iterm Mumber Quantity Frice Quaifying Walue Dizcount Eucl
$519.60
[l | AM23/457 20 $67.99 $1.3559.80 13098
v
Cp @ |OVD Percentage | 10.00%| | Quaifying Value $1.87940] | Discount gl

3. Click the Current %age expansion button or Breakpoints button to show all available
breakpoints in the Order Value Discount Lookup window.

4. The window is updated automatically as document lines are entered.
Click OK to close the window.

42. The Order Value Discount Document Window

Sale.s _Transaction Entry >> I tcs99 OrderValue Disc.- Document E]|E|E|
Additional >> Order Value — ) -

Disc - Document

[] Exclude Dacumernt From Order Walue Discolmnt

Use the Order Value Discount -
Document window to: Dizcount Percent | (3) Calculated () Manual

ide % 5 00%
o Exclude a document from Drvztiidz Zagz to

Order Value Discount
o Override the discount J @

percentage

42.1 Overriding the Order Value Discount for a document

To exclude a document from OVD or override the discount percentage using
the Order Value Discount - Document window:

1. Click Exclude Document from Order Value Discount if you do not want OVD to apply to
the current sales document. The trade discount field is re-enabled. The current calculated
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Order Value Discount value remains in the trade discount field, to be manually edited as
required.

2. By default, the Discount Percent is set to Calculated. Click Manual to override the
discount percentage and enter the required value against “Override %age to.”

Note that once you have selected Manual, the discount percentage is not changed
automatically as a result of any further changes in order value.
3. Click OK to apply your changes and close the window.

43. The Order Value Discount Line Item Window

Sales Transaction Entry >> Additional E |
>> Order Value Disc Line Item L

Use the Order Value Discount Line

3 [T Exclude Line From Order ¥alue Discount
Item window to:

e Exclude a line item from Order
Value Discount Iy @

43.1 Excluding a line item from Order Value Discount

To exclude aline item from OVD using the Order Value Discount Line Item
window:

1. Click Exclude Line from Order Value Discount if you do not want OVD to apply to the
current document line.

2. Click OK to apply your changes and close the window.

Aggregate Promotions

An order qualifies for an aggregate promotion if the total quantity of a range of items on the
order reaches a specified level, or if the order includes a minimum quantity of every item from
a list.

Multiple quantity breaks can be set against a promotion, with different free items offered as
the different breakpoints are achieved.

Four types of Aggregate Promotion can be set up:

e Total Quantity promotions — when the total quantity ordered from a list of items
reaches a breakpoint, the order qualifies for a free item

e Every item in a list — to qualify for the free item, one or more of every item in a list
must be ordered

e Variable Quantity list — to qualify for the free item, a specified quantity of every item
in a list must be ordered

e Points Allocation — these are similar to Total Quantity promotions, but the total order
quantity is used as an accumulation of points. The order qualifies for one or more free
items from a list, depending on the number of points achieved.
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See the Aggregate Promotions Maintenance window for details on how to set up an Aggregate
Promotion, and see Aggregate Promotions Maintenance-Free Items window, for details of
how to set up breakpoints and free items. For details of how to set up the list of items
contributing to the promotion, see the Aggregate Promotions— Assign Items window.

An aggregate promotion can be made available to a range of customers — see Aggregate
Promotions — Assign Customers window.

44. How Aggregate Promotions are Calculated

44.1 Total Quantity Promotions

The total quantity ordered of the items assigned to the promotion is checked against the
promotion breakpoints in order to determine whether an order qualifies for a total quantity
promotion.

For example:
From Free Item U of M Quantity Maximum
Quantity Number or Free Quantity
List Free
10 Item D/12345 Each 1 0
Number
100 List PRLIST N/A 2 2

In the above promotion, if the total order quantity is less than 10, the order does not qualify
for the promotion.

If the total order quantity is 10 or above, but less than 100, a free item D/12345 is available
for every 10 ordered.

If the total order quantity is 100 or above, 2 free items from the item list PRLIST are
available. As the Maximum Quantity Free is set to 2, the order does not qualify for more free
items at this breakpoint, regardless of increases in the order volume.

An option against each promotion on the Aggregate Promotions Maintenance window
determines whether free items are offered from multiple quantity breaks. If Allow Free Items
from Multiple Quantity Breaks is not enabled, once a higher quantity break is achieved, lower
quantity breaks become inactive. So in the example above, an order of 110 would receive only
the 2 free items from the higher breakpoint. If Allow Free Items from Multiple Quantity
Breaks is enabled, the total quantity is assessed against both quantity breaks. So in the
example above, an order of 110 would receive the 2 free items from the higher breakpoint and
1 free item from the lower breakpoint.

44 .2 Points Allocation Promotions

As for Total Quantity Promotions, the total order quantity of the items assigned to the
promotion is checked against the promotion breakpoints. However, the order total quantity
can then be used as a points value to assign to free items from any of the achieved
breakpoints.

For example:
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From Free Item U of M Quantity Maximum

Quantity Number or Free Quantity
List Free

10 Item D/12345 Each 1 n/a
Number

20 List PRLIST N/A 1 n/a

30 Item X12 Each 1 n/a
Number

50 List P2LIST N/A 1 n/a

In the above promotion, if the total order quantity is less than 10, the order does not qualify
for the promotion.

If the total order quantity is 10 or more, but less than 20, a free item D/12345 is available.

If the total order quantity is, for example, 35, any combination of items from the breakpoints
at 10, 20, and 30 can be selected so long as the total “points” used does not exceed 35. The
customer could choose to take three of item D/12345, or one of item D/12345 and one item
from the list PRLIST, or one of item X12.

If the total order quantity exceeds 50, items from any of the breakpoints can be chosen until
all the points have been allocated.

45. Aggregate Promotions Maintenance Window

-

. o —p (= bl
Cards >> Trlnlty >> Extended 2§ tcs100 Aggregate Promotions Maintenance L J
pricing Enhancements >> File Edit Tools Help Debug za Fabrikam, Inc. 12/04/2017
Aggregate Promotions  save | & Cea =
Maintenance Promation 1D AGPT % Y|
Use the Aggregate Promotions Desciption Buy any 10, get T res
Maintenance window to:
. Date Range omzmz E - 3Azdenz EF
o Set up Aggregate Promotions dggregate Type  Total Duantity -
Allaw Free Items from multiple Quantity Breaks
Supplier Funded
Default From Highest Break paint ———
Free Itemiz)...
4 4 F ¥ by Praomation 10 - iy @

45.1 Setting Up Aggregate Promotions

To set up Aggregate Promotions using the Aggregate Promotions Maintenance
window:

1. Enter a Promotion ID or select one using the lookup.

2. Enter a description.

3. Enter the Date Range during which the promotion is available.

4. Select an Aggregate Type from the drop-down. There are four options:
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Total Quantity When a sales order is entered, the total quantity of the contributing
items is accumulated. This quantity is then checked against
quantity breakpoints to determine whether the order qualifies for
the promotion.

Every Item in List To qualify for this type of promotion, a minimum quantity of
every item in a list must be ordered.

Variable Quantity List | To qualify for the free item, a specified quantity of every item in a
list must be ordered

Points Allocation Similar to Total Quantity promotions, but the total order quantity
is used as a point value. The order qualifies for one or more free
items from a list, depending on the number of points achieved.

5. Select “Allow Free Items from multiple Quantity Breaks” to allow multiple quantity
breaks to be active. See How Aggregate Promotions are calculated for more details. Note
that this option is only available for Total Quantity type promotions.

6. Select Supplier Funded to indicate that this promotion is funded by a supplier. This field is
for information only and does not affect the Aggregate Promotion calculation.

7. For Points Allocation type promotions only, select the option to Default from Highest
Breakpoint if you would like the system to offer default-free items for the number of
points achieved. The default allocation starts with the free item for the highest breakpoint
achieved. The points allocation may be changed by the user. If this option is not set, no
free items are given by default. If the default allocation involves selection from a free item
list, the default item from the list is used if one has been specified. If a list with no default
item is encountered, the default points allocation stops at that breakpoint.

8. Note that you can click Clear at any point to clear any entries made in the window.
Click Delete to delete an Aggregate Promotion.

46. Aggregate Promotions Maintenance-Free Items Window

Cards >> Trinity >> Extended Pricing Enhancements >> Aggregate Promotions
Maintenance >> Free Item(s) button

Use the Aggregate Promotions Maintenance-Free Items window to:
o Maintain the quantity breakpoints and free items for an Aggregate Promotion

I tcs100 Aggregate Promotions Maintenance - Free Items k E@@
Promaotion 1D | AGP1 Buy any 10, get 1 free
Fram Quantity Free Item Murnber or [kem List Q U OF M Q Quantity Free I ax Quantity Free &
Item Mumber or ltern List Dezcription -3
10.00 | Item Number | DA2345 Each 1 o~
100.00 |Itemn List ~ |PROMOTION LIST NZA 200 2.00
0,008 v n.00 0.00
v
e ak
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= . AED)
Promation D | AGP2 lizt of items
Cluantity Required Per [tem 1.00
Free ltem Mumber or [bem List | ke Mumber w
[tern Murmber A 234457 ol
AM23/457
rit Of Measzure Each ]
[luantity Free 1
M axirmurm Quantity Free ]
A.J' L7 [ ak. l [ Cancel

46.1 Maintaining Aggregate Promotion Breakpoints

To maintain breakpoints and free items using the Aggregate Promotion
Maintenance-Free Items window for Total Quantity and Points Allocation
Promotions:

The window opens with the currently selected Promotion ID displayed.

1. In the scrolling window, enter the quantity which must be ordered to qualify for the
aggregate promotion.

2. From the drop-down list, select Free Item Number or Item List. You should select Item
List if a choice of free items is offered.

3. Ifyou selected Free Item Number, enter the item number and unit of measure that are
given free on orders qualifying for the promotion. If you selected Item List, enter a Free
Item List ID. See Free Item List Maintenance for details of how to set up lists of free
items.

4. Enter the quantity to be given free when the From Quantity is ordered. Note that for Points
Allocation promotions, this quantity is set to 1 and cannot be changed.

5. Enter the maximum quantity to be given free. If zero is entered, there is no limit to the
number of free items that are given. Note that this field is not available for Points
Allocation promotions.

6. If there are multiple quantity breaks with different free items at different breakpoints,
repeat steps 1 to 5 to enter further breakpoints.

To maintain breakpoints and free items using the Aggregate Promotion
Maintenance-Free Items window for Every Item in List Promotions and Variable
Quantity List Promotions:

The window opens with the currently selected Promotion ID displayed.

1. For Every Item in List type promotions, enter the quantity to be ordered from every item
in the list to qualify for the promotion. This field is not available for Variable Quantity
List type promotions.
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2. From the drop-down list, select Free Item Number or Item List. You should select Item
List if a choice of free items is offered.

3. If you selected Free Item Number, enter the item number and unit of measure that are
given free on orders qualifying for the promotion. If you selected Item List, enter a Free
Item List ID. See Free Item List Maintenance for details of how to set up lists of free
items.

4. Enter the quantity to be given free when the From Quantity is ordered.

Enter the maximum quantity to be given free. If zero is entered, there is no limit to the
number of free items that are given.

6. Click OK to save your entries and close the window.

47. Aggregate Promotions — Assign Customers Window

Cards >> Tri_n_ity >> | tcs100 Aggregate Promotions - Assign Customers | = | & [0

EXtended PrICIng File Edit Tools Help Debug za Fabrikam, Inc. 4/12/2027

Enhancements >> Aggregate [ Save | Delte |8} Sot

PromOtlonS - ASSIgn Prarmatior [0 FPROMO1 p 0

Customers pramo

Thls WIndOW IS aISO avallable Record Type Cugt/Group 1D ,Q Cugtomer Mame./Group Description S==

from Go To>> ASSlgn Customer ID - w | CENTRALDODOT Central Distributing ~

C h A Customer 1D v | AARONFITO00 &aron Fitz Electrical

UStomerS on t e ggregate Group 1D v | AG2 Aggregate customer group 2

Promotions Maintenance Customer D v ||

window. ;

Use the Aggregate Promotions

— Assign Customers window

to:

e Assign Customers to an
Aggregate PromOtIOH 44 »r |b_'r' Pramation D v| ir

47.1 Assigning Customers to Aggregate Promotions

To assign Customers to an Aggregate Promotion in the Aggregate Promotions
— Assign Customers window:

1. Enter a Promotion ID or select one using the lookup. The promotion description is
displayed.

2. In the scrolling window, select a Record Type of Customer ID or Group ID.

3. Enter a customer ID or group ID, or select one from the lookup.

4. Repeat steps 2 and 3 until all required customers and groups have been added to the
Promotion.

Alternatively, click the Ranges button. You can then choose to display the Aggregate
Promotions — Assign Customers by Range window (where you can assign ranges of
customers to the promotion), or the Aggregate Promotions — Assign Customer Groups by
Range window (where you can assign ranges of groups to the promotion.)

5. Click Save to save changes.
Click Delete to unassign all customers from the promotion.
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48. Aggregate Promotions — Assign Customers by Range

WI n d ow ¥ tcs100 Aggregate Promotions - Assign Customers By Ran.. [ = [ & [
- File Edit Tools Help Debug sa Fabrikamn, Inc. 4/12/2027
Cards >> Trinity >>
Extended Pricing. Pramatior 1D PROMO1
Enhancements >> promo
Aggregate Promotions —
Assign CUStomerS>>_ Custamer |D O Al @ From: | ADMANCEDOOO2 B
Ranges button>>Assign Tor BLUEYONDOOOT D
Customers option
Select Custorners whose Promotion [D iz set to:
Use the Aggregate
Promotions — Assign
CUStomerS by Range Customer 1D Customer Mame :
. . ADVANCEDOODZ Advanced Tech Satellite System ~
WlndOW to: ALTOMMAMODO Alton Manufacturing
N ASSign ranges Of AMERICAMDOOT .-’-‘«merican Scien_c:e Muzeum _
AMERICAMOOOZ American Electrical Contractar =
customers to an ASS50CIATOO Agzociated Insurance Company
Agg regate ASTORSLIDO0 Astor Suites
Promotion ATMOREREDODT Atrnore Fetirement Center
BAKERSEMOODT Baker's Emporium Inc, W
J (7] | FPreview | | Tranzfer | | 0k |

48.1 Assigning a Range of Customers to an Aggregate Promotion

To assign a range of customers to an Aggregate Promotion in the Aggregate
Promotions - Assign Customers by Range window:

The window opens with the currently selected Promotion ID displayed.

1. Click All to assign all records or From to assign a range of customers. If you select From,
enter To and From values to specify a range, or use the lookups.

2. For the Select Customers whose Promotion ID is set to option select one of the following:

Unassigned | Only customers not currently assigned to any Aggregate
Promotion are included in the range.

Any All customers are included in the range.

Specified If you select specified, enter an Aggregate Promotion ID or
select one using the lookup. Only customers assigned to this
promotion are included in the range.

3. Click the Preview button to preview your selection in the scrolling window.

4. Click the Transfer button to assign the selected range of customers to the selected
promotion ID. Note that this does not affect any existing promotion assignments of the
selected customers, as a customer may be assigned to multiple promotions at the same
time.

Click OK to close the window.
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49. Aggregate Promotions — Assign Customer Groups by

Ran g e W| n d ow 1 tcs100 Aggregate Promotions - Assign Customer Groups ... | = | & I8
File Edit Tools Help Debug sa Fabrikam, Inc. 4/12/2027
Cards >> Trinity >> Extended
Pricing. Enhancements >> e s
. R Paints Allocation
Aggregate Promotions — Assign
Customers>> Ranges 5
- Group ID 0 al @ From: AG1
button>>Assign Customer - )

Groups option
Select Cugtomer Groups whoze Promotion [D iz get to;

Use the Aggregate Promotions —
Assign Customers by Range

WlndOW tO Customer Group |D Description
’ A1 Aggregate customer group 1 ~
° ASSign ranges Of Customer BGE2 Aggregate customer group 2
groups to an Aggregate
Promotion -
J (7] | Preview | | Tranzfer | | 0k |

49.1 Assigning a Range of Customer Groups to an Aggregate Promotion

To assign a range of customer groups to an Aggregate Promotion in the
Aggregate Promotions - Assign Customer Groups by Range window:

The window opens with the currently selected Promotion ID displayed.

1. Click All to assign all records or From to assign a range of customer groups. If you select
From, enter To and From values to specify a range, or use the lookups.

2. For the Select Customer Groups whose Promotion ID is set to option select one of the
following:

Only customer groups not currently assigned to any Aggregate

Unassigned Promotion are included in the range.

Any All customer groups are included in the range.

If you select specific, enter an Aggregate Promotion ID or select one
Specific using the lookup. Only customer groups assigned to this promotion are
included in the range.

Click the Preview button to preview your selection in the scrolling window.

4. Click the Transfer button to assign the selected range of customer groups to the selected
promotion ID. Note that this does not affect any existing promotion assignments of the
selected customer groups, as a customer group may be assigned to multiple promotions at
the same time.

Click OK to close the window.
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50. Aggregate Promotions — Assign Iltems Window

Cards >> Tl’lnlty >> Extended =] tes100 Aggregate Promotions - Assign ftems [ |E] =]
Pricing Enhancements >> Bl Save ¥ Delete 2] Sen
Aggregate Promotions — Assign
Itgg cgate omotions Ssig Prornation [0 AGP1 |
ems Buy any 10, get 1 free
This window is also available from ltem Number LU OFM Qi A
Go To>> ASSign Items on the Itern Description ¥
Aggregate Promotions A123455 Case had
Maintenance window. f‘” 123057 Case N,
Use the Aggregate Promotions —
Assign Items window to: =
o Assign Items to an Aggregate
Promotion
Banges
|4 4 p» # by Promotion D - d (7]

50.1 Assigning Items to Aggregate Promotions

To assign Items to an Aggregate Promotion in the Aggregate Promotions —
Assign Items window.

1.

6.

Enter a Promotion ID or select one using the lookup. The promotion description is
displayed.

In the scrolling window, enter an item number or select one from the lookup.

Enter a Unit of Measure or select one using the lookup. Order quantities for this item are
converted to this unit of measure when totaling the quantity ordered for this Aggregate
Promotion.

When the item number is entered, the Unit of Measure is set to a default value using the
following hierarchy:

- the Aggregate Pricing Unit for the item from the Aggregate Pricing Unit Item
Maintenance window

- the Aggregate Pricing Unit for the item’s Unit of Measure Schedule from the Aggregate
Pricing Unit of Measure Maintenance window

- the default selling unit for the item

- the base unit of measure for the item

For Variable Quantity List type promotions, enter the quantity required for this item.
Repeat steps 2, 3, and 4 until all required items have been added to the Promotion.
Alternatively, click the Ranges button to display the Aggregate Promotions — Assign ltems
by Range window where you can assign ranges of items to the promotion.

Click Save to save changes.

Click Delete to unassign all items from the promotion.
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51. Aggregate Promotions — Assign Iltems by Range
Window

| tcs100 Aggregate Promotions - Assign ltems By Range k E@@
Cal’dS >> Trlnlty >> Promatian [D 4GP
Extended PriCing. Agaregate promotion
Enhancements >>_ Itern Mumber a1l (3 From: A/5123/486 i
Agg_regate Promotions — o 71237457 ®
>> -
ASSIgn Items Ranges Generic Description @oal (O From e
button T -
Use the Aggregate Class 1D @8 O Fom: 3
. . Tar r
Promotions — Assign ltems
: . Select ltems whose Promotion IDV is et bo:
by Range WIndOW to ) Unassigned (3) Any ) Specific: -
e Assign ranges of items to _
an Aggregate Promotion Ibermn Numbrarl Generic: Desc Clazz 1D I af M £
Itern Description i3
A/1237456 Each ”~
AM232457 Each
v
c,_J' (7] I Preview ] [ Transfer ] [ 0K

51.1 Assigning Ranges of Items to an Aggregate Promotion

To assign ranges of items to an Aggregate Promotion in the Aggregate
Promotions - Assign Items by Range window:

The window opens with the currently selected Promotion ID displayed.

1. Click All to assign all records or From to assign a range of items, generic descriptions, or
class IDs. If you select From, enter To and From values to specify a range, or use the
lookups.

2. For the Select Items whose Promotion ID is set to option select one of the following:

Only items not currently assigned to any Aggregate

Unassigned | 5 otion are included in the range.

Any All items are included in the range.

If you select specified, enter an Aggregate Promotion ID or
Specified select one using the lookup. Only items assigned to this
promotion are included in the range.

3. Click the Preview button to preview your selection in the scrolling window.

4. Click the Transfer button to assign the selected range of items to the selected promotion
ID. Note that this does not affect any existing promotion assignments of the selected
items, as an item may be assigned to multiple promotions at the same time.

5. Click OK to close the window.
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52. Free Item List Maintenance Window

Cards >> Trinity >>
Extended Pricing
Enhancements >> Free
Item List Maintenance

:“ tcs100 Free Item List Maintenance

= [ [E] |-

File  Edit
I S5ave

Free Item List 1D L1

Tools  Help
¥ Delete 4] Sot

Debug

Qs

za Fabnkam, Inc. 12/04/2017

. [ escription Free Promation izt
Use the Free Item List
Maintenance window to: Item Mumber T 3 Mumber Of Units | &
. . . . Itermn Description ¥
« Maintain lists of items FA 4567 Each T
available to qualifying FA4789 Each 5
aggregate promotions F/15678 Each 1
F/32456 Each 1
0.00|_
Default lterm Mumber {550 - RBanges
|4 4 » M byFreeltem List 1D - ,,_j 7]

N

52.1 Maintaining Free Item Lists
To maintain Free Item Lists in the Free Item List Maintenance window:

1. Enter a Free Item List ID or select one using the lookup.

2. Enter a description for the free item list.

3. In the scrolling window, enter an item number or select one from the lookup.

4. Enter a Unit of Measure or select one using the lookup. This value is the unit of measure
that is used when creating a free item promotion line for this item.

5. Enter unit quantities. This amount is the number of units of the item which is supplied free
when a quantity of one of this item is selected in the Aggregate Promotions — Select
Promotions window.

For example, if LIST A is set up as:

Product A Each 5

Product B Each 1
If you qualify for 2 items from LIST A, you could select 10 of Product A; or 2 of Product
B; or 5 of Product A and 1 of Product B.

6. Repeat steps 3 to 5 until all required items have been added to the Free Item List.
Alternatively, click the Ranges button to display the Free Item List Maintenance — Range
Allocation window where you can assign ranges of items to the Free item list.

7. Optionally enter a Default Item Number. If an order qualifies for an item from a Free Item

List that has a specified default item, the default item is initially assigned by the system.
The user may then choose an alternative item from the list if required.
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8. Click Save to save changes.
Click Delete to delete the list of free items.

53. Free Item List Maintenance — Range Allocation

- . . (= 2
.. =g tcs100 Free Item List Maintenance - Range Allocation =1R(N N | =
Cards >> Trinity >> _
Extended PrlClnyg Tools Help Debug za Fabrikam, Inc. 12,/04/2017
Enhancements >> Free Item Fies tem Lt D | L1 N
List Maintenance >> Ranges Fiee Fromoion st
BUtton Item Mumber All @ From: F il
To: Fiz 9
Genenc Description @ All Fram:
Use the Free Item List
Maintenance Range T
Allocation window to: Class 1D ® Al From:
H H T
« Assign ranges of items to °
a |ISt Of free |tem3 Select Items whoze Free Item List ID is set to:
Unassigned @ Any Specific:
Default Number OF Units 1.00
Itern Murnber Generic Desc Class 1D U 0f M 3
Itern Description ¥
F.12456 128 GENERC ATT CORD Case -~
FA17563 128 GENERC ATT CORD Case
FA17892 128 GENERC ATT CORD Case =
L_j (7] [ Preview ] | Trangfer | | ak

53.1 Assigning Ranges of Items to a Free Item List

To assign ranges of items to a Free Item List in the Free Item List Maintenance
— Range Allocation window:

The window opens with the currently selected Free Item List ID displayed.

1. Click All to assign all records or From to assign a range of items, generic descriptions, or
class IDs. If you select From, enter To and From values to specify a range, or use the
lookups.

2. For the Select Items whose Free Item List ID is set to option select one of the following:

. Only items not currently assigned to any Free Item List are
Unassigned | . .
included in the range.
Any All items are included in the range.
If you select specified, enter a Free Item List ID or select one
Specified using the lookup. Only items assigned to this Free Item List
ID are included in the range.

Click the Preview button to preview your selection in the scrolling window.

4. Click the Transfer button to assign the selected range of items to the selected Free Item
List ID. Note that this does not affect any existing Free Item List assignments of the
selected items, as an item may be assigned to multiple lists.

5. Click OK to close the window.
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54. Aggregate Promotions — Customer Group Maintenance

Window

Cards >> Trinity >> Extended
Pricing Enhancements >>
Aggregate Promotions -
Customer Group Maintenance

Use the Aggregate Promotions
Customer Group Maintenance
window to:

o Maintain aggregate promotion
customer groups. Creating an
aggregate promotion customer
group provides a way of easily
assigning multiple customers
to an Aggregate Promotion

[ tcs100 Aggregate Promotions - Customer Group Maint... | = | 2 [P

File Edit Tools Help Debug sa Fabrikam, Inc. 4/12/2027
;d Save K Delete %l Sort

Group 1D AG1 20
Description Agaregate customer group 1
Custormer 1D P M arne |
ASSOCIATOOM Aszociated Insurance Company I
ADAMPARKODOM Adarn Park Resart
BAKERSEROOM B aker's Emporiurn [nc.
|

w
4 4 » »  |byGrowpD v] @

54.1 Maintaining Aggregate Promotion Customer Groups
To maintain customer groups in the Aggregate Promotions — Customer Groups

window:

1. Enter a Group ID or select one using the lookup.

2. Enter a Description for the Customer Group.

3. In the scrolling window, enter the list of Customer IDs in the group.
4

Alternatively, click the Ranges button to display the Aggregate Promotions —
Customer Group — Assign by Range window where you can assign ranges of

customers to the group.

5. Click Save to save your changes.

Click Delete to delete an aggregate promotion customer group.

55. Aggregate Promotions - Customer Group - Assign by

Range

Cards >> Trinity >> Extended
Pricing Enhancements >> Aggregate
Promotions - Customer Group
Maintenance >> Ranges Button

Use the Aggregate Promotions -
Customer Group - Assign by Range
window to:

e Assign a range of customers to an
aggregate promotion customer

group

P tcs100 Agg. Promotions - Group Assign By Range | — | B W<

File Edit Tools Help Debug =a Fabrikam, Inc. 4/12/2027
Group D A1 Aggregate custorner group 1
Customer 1D
To
Class 1D ® Al ) From:

To

Select Customers whoze Group |D is zet to:
O Assigned To:

Class ID (=)

LSA-ILMO-TT A
USA-LMO-TT
CAN-ONMESK-TE
LISA-IMMI-T2
LSA-ILMO-TT
USA-AKSNE-TS v

O Unassigned @ Ay

Custarner 1D

Mame
AAROMFITOO0
ADWANCEDODON
ADWANCEDODOZ
ALTOMMANDDDT
AMERICANDDODT
AMERICANDDDZ

i Preview || Tranzfer || 0K
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55.1 Assigning Ranges of Customers to an Aggregate Promaotion
Customer Group

To assign ranges of customers to an Aggregate Promotion Customer Group in
the Aggregate Promotions — Customer Group — Assign by Range window:

The window opens with the currently selected Group ID displayed.

1. Click All to assign all records or From to assign a range of customers or class IDs. If you
select From, enter To and From values to specify a range, or use the lookups.
2. For the Select Customers whose Group ID is set to option, select one of the following:

Only customers not currently assigned to any Group ID are
included in the range.

Unassigned

Any All customers are included in the range.

If you select Assigned to, enter a Group ID or select one
Assigned To | using the lookup. Only customers assigned to this Group ID
are included in the range.

3. Click the Preview button to preview your selection in the scrolling window.

4. Click the Transfer button to assign the selected range of customers to the selected Group
ID. Note that this does not affect any existing Group assignments of the selected
customers, as a customer may be assigned to multiple groups.

5. Click OK to close the window.
56. Aggregate Promotions in Sales Transaction Entry

As items are entered onto an order, the Aggregate Promotion Available window informs the
user if the item contributes to one or more aggregate promotions. If the item contributes to one
promotion, the promotion name is displayed; if the item contributes to multiple promotions,
the text “*** Multiple Promotions Found ***” appears.

=y tcs100 Aggregate Promotion Available. (=[=] = ]
Fi Tools Help Debug 12/04/2017
B1  tcs100 Aggregate Promotions For ltem Number | =_| O I
This Ine conlrbutes to anAaeaste Promofion File Edit Tools Help Debug sa Fabrikam, Inc. 4/12/2027
Summer promotion L
(@ ok
. . . “iew Promations Far:
From this window, a zoom facility
. . Ibern Mumber | FAes-SLE-2100
provides a list of the relevant Aggregate T
Promotions in the Aggregate Promotions Customer D ASRONFITO001
for Item Numbel‘ WlndOW Aaran Fitz Electrical

Wiew: Promotions for Item Mumber And Customer |0

Promation 10 Tupe Start Date End Date
During entry of an order, the progress of Pramlion Desciiption
aggregate promotion quantities against
breakpoints can be viewed in the
Aggregate Promotion Tracker window.

Total Quantity 1211/2018 12/11/2028

When the order is complete, the aggregate
promotion free item lines can be reviewed
and added using the Aggregate Promotions
— Select Promotions window. v
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When the order is saved, the user is reminded to add the free item lines if they have not
already done so. Free item lines can be added only once; further free items cannot be added to
an order which already has free promotion lines added.

Aggregate Promotions may be added to quotes and orders. They can also be added to
fulfillment orders and invoices if these are entered directly, i.e., if they have not been created

by a transfer from another document.

tcs100 Assign Aggregate Promotion To Document Line

Thiz Item contributes to several Aggreqate Pramotions. Please select one to contribute ta befare
proceeding:

Prarnation 10 Type Start Date End Date ¥
Prarnction Description
SPECIAL OFFER

SUMMER PROM

01./04,2017
01./04,2017

30/04,2017
AOF2mM7

Tatal Quartity

Tatal Quartity

m

-

If an item is part of more than
aggregate promotion, it contributes
to all of them unless the option to
Allow only one Aggregate
Promotion per Document line
option has been selected in the
Extended Pricing Extras Setup
window. If this option has been
selected, if an item is part of
multiple aggregate promotions, the
user is offered a choice of
promotions when the item is entered
on a document line. Selecting the
required Promotion in the Assign
Aggregate Promotion to Document
Line window links the item to one
promotion.

57. Aggregate Promotion Tracker Window
Sales Transaction Entry >> Additional >> Aggregate Promotion Information

Use the Aggregate Promotion Tracker window to:
« View the status of aggregate promotion quantities

| tcs100 Agaregate Promotion Tracker

File Edit Tools Help Debug

AAROMFITOOM
Aaron Fitz Electrical

Document Type Order
ORDST2250

Customer 1D
Dacurnent Number

Wiews: All Promotions

Pramotion Description Quantity Ordered

Free [tern Murnber or List

Eromotion 10 Type

Item Mumber:

Tatal Quantity

Wiews: [tems On Promation; by lkem Mumber

Gty Break Achieved
Free Item Mumber or List Description

_I:I-

sa Fabrikam, Inc. 4/12/2027

Document Date | 41242027

B

Mext Oty Break Qty Free Achieved

4.00

Itern Mumber L OF M Quantity Requirad Quantity Ordered Itern Description

Fas2d-5LK-2100 Each M 1| Sleek Ux-2100 fax ~
W

oK

o | ok |
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57.1 Viewing the status of aggregate promotions

To view the status of aggregate promotions in the Aggregate Promotion
Tracker window:

1. The upper scrolling window shows the Aggregate Promotions available to the customer for
whom the current order is being placed.

For total quantity type promotions, the total quantity ordered of the items on the promotion
is displayed. If a breakpoint has been reached, the breakpoint quantity and the free quantity
achieved are displayed. If applicable, the next breakpoint is also shown. Zoom facilities
allow more details of the aggregate promotion to be viewed.

For Every Item in List type promotions, the quantity ordered field shows the lowest
quantity ordered of any item in the list. So, for example, if there are six items on the
promotion list but only five have been ordered so far, the quantity ordered is displayed as 0.
If a quantity of 1 has been ordered of all six items, the quantity ordered is displayed as 1.

For points allocation promotions, the total quantity ordered and breakpoints are shown as
they are for total quantity type promotions. In the Qty Free achieved column, the total points
achieved are shown. This allocation is highlighted by a letter P next to the points value.

For Variable Quantity List type promotions, the quantity ordered field is not available in the
upper scrolling window.

A letter Q next to the promotion ID indicates that this document has qualified for the
promotion.

For Every Item in List and Variable Quantity List type promotions, a letter P next to the
promotion ID indicates that some of the items have been ordered.

The lower scrolling window shows the items assigned to the promotion and the quantities
ordered so far. Items can be added to the order by selecting them from the lower scrolling
window.

2. Press OK to close the window.
57.2 Viewing the available free items for a Points Allocation Promotion

For a Points Allocation Promotion, when you click on the Free Item Number or List link from
the Aggregate Promotion Tracker window, the Aggregate Promotions — Points Allocation

|anify window opens. | tcs100 Aggregate Promotions - Points Allocation Inquiry - | O .
File Edit Tools Help Debug sa Fabrikam, Inc. 4/12/2027
Thls WlndOW ShOWS the Promotion 1D | PROMO2 Paints Allocation
free |tems and |tem ||Sts Wiews: [tem Mumbers And Lists For The Paints Achieved
aval Iable fOt‘ thIS ::t'oints Fequired . Free ItFTm.Number or tern List U 0f M Cuantity Free
. em Mumber or [tem List Description
promot'on, and the 1.00 lkem Mumber:  24% IDE Each 1~
points required for
each.
Pairts Achieved 200
o
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58. Aggregate Promotions— Select Promotions Window
Sales Transaction Entry >> Additional >> Aggregate Promotion Selection
Use the Aggregate Promotions — Select Promotions window to:

o Review free items and add them to the order

The window may be used at any time during the entry of an order to review the free items and
to select from free item lists where appropriate. If the order qualifies for any aggregate
promotions when it is saved, the user is prompted to open this window so that the free items
can be added to the order.

s tcs100 Aggregate Promotions - Select Promotions = |
File Edit Tools Help Debug sa Fabrikam, Inc. 4/12/2027
Document Type Order Customer (D AARONFITOOM Dacument Date 41242027
Dacurment Murnmber ORDST2250 Aaron Fitz E lectrical

View: Promotionz Hualified Far
Free Itern Mumber or List Quantity Ordered | Break Achieved Mext Oty Break Oty Free Achieved | Oty Taken =#| Include?
Free Itern Mumber or Ligt Description Fromation 10 Type Pramation D escription
Item Mumber:  24x IDE 2.00 1.00 400/ P 200 I [ -~
24x CD-ROM PROMOZ Paints dllocation Paints Allocation

Wiew: [kerns On Promation: by ltem Number

ltem Mumber U 0f M Quantity Required Buantity Ordered Item Diescription

FAx-SLE-2100 Each M A4 2| Sleek <-2100 fax -~
b

5 [ |

Iy ave | | ance

58.1 Adding Free ltems to an Order

To add free items to an order in the Aggregate Promotion — Select Promotions
window:

1. The upper scrolling window shows the Aggregate Promotions for which the current order
has qualified. For all promotion types except Points Allocation type, the Qty Free
Achieved field shows the quantity of the free item that this order has qualified for, and the
Qty Taken field shows the quantity of the free item which is added to the order. For Points
Allocation type promotions, the Points Achieved and Points Allocated are shown in these
two columns. This allocation is highlighted with a letter P.

2. If the resulting free item is a single item, Qty Taken has a default value equal to Qty Free
Achieved.

3. If the resulting free item has to be selected from a Free Item List, or if the promotion is a
Points Allocation type, the initial value of Qty Taken depends on whether the system has
allocated any default-free items. If no defaults have been allocated, Qty Taken is set to 0.
If defaults have been used, this is indicated with a D. Use the Qty Taken expansion button
to select or edit the items to be added as free items. The expansion button opens the
Aggregate Promotions — Select Promotions — Free Items window or the Aggregate
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Promotions — Select Promotions — Points Allocation window, depending on the promotion
type.

4. Unless an error is detected, the Include checkbox is ticked automatically for any line
which has a value in Qty Taken. You can omit free lines by removing the tick from the
Include checkbox.

5. Click Save to save your free item selections and continue with the entry of the sales order.,
or click Add Free Items to add the lines to the order. The Add Free Items button is only
available when the Aggregate Promotions — Select Promotions window is opened on
Saving the sales document.

6. If the system encounters any errors or questions that cannot be automatically answered as
the free items are added, the addition of lines stops, and the Sales Item Detail Entry
window opens. After replying to the question or dealing with the error, you should press
save, at which point the addition of any further free lines continues.

Note that you can click cancel to exit from the Aggregate Promotions — Select Promotions
window without adding the free item lines.

58.2 Selecting Free ltems from a List

To select free items from a list in the Aggregate Promotions — Select
Promotions — Free Items window:

1. Inthe Aggregate Promotions — Select Promotions window, click the Qty Taken Expansion
button to open the free item selection window.

tcs100 Aggregate Promotions - Select Promotions - Free ltems. 2|

Wiew: Promotion Free [tems; by lkerm Mumber L} -3

Itern Murmber L OF M ATY Avallable Muriber OF Units | ATY Taken Tatal Free Gy

Iterm Description

256 SDRAM Casze 1.588 1 K 0=

256 meg SDRAM

F/14567 Each 10 1 a a

14567

F/14789 Each 10 3 a o=

F/A14739

F/15E7E Each a 1 a a

115678

F/32456 Each a 1 a a

F#32456 =

Oty Free Achieved 10.00 [uantity Selected 0.00 | Clear All Quantites |

|Qj

2. From the list in the scrolling window, choose the item number to be taken as the free item,
and enter the quantity to be given free in the QTY Taken field.

The Total Free Quantity of the item is calculated as Qty Taken * Number of Units.

4. Multiple items may be selected, until the total quantity selected equals the quantity free
achieved.

5. Press OK to return to the Aggregate Promotions — Select Promotions window.
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58.3 Selecting Free Items from a List — Points Allocation

To select free items from a list in the Aggregate Promotions — Select
Promotions — Points Allocation window:

1. Inthe Aggregate Promotions — Select Promotions window, click the Qty Taken Expansion
button to open the free item selection window.

=4 tcs100 Aggregate Promotions - Select Promotions - Points Allocation E@éj
File Edit Tools Help Debug sa Fabrikam, Inc. 12/04,/2017
Wiew: Pointz Allocation [temsz In Pointz Required Order; by [tem Mumber ¥
Item Mumber Ll OF i QATY Awailable Mumber OF Unitz  Points Required | ATY Taken Total Free Oty
Item Description
128 SDRAM Case 5,934 1 10.00 ) 0=
24 IDE Each 9693 4 20,00 0 0
PHAN-PHN-0001 Case 0 1 20,00 0 0
PHOMN-2TT-53BK Case 3 1 20,00 0 0
ACCS-HDS-1EAR Case 851 2 30.00 0 0=
256 SDRAM Case 718 1 50.00 0 0
F/14567 Each 10 1 50.00 0 0
F/14783 Each 10 5 50.00 0 0
FA5678 Each 0 1 50.00 0 0
F/32456 Each 0 1 50.00 0 0~
Paintz: Achieved 11000 Allocated 0.00 Remaining 110.00 Clear All Quantites
o

2. From the list in the scrolling window, choose the item number to be taken as the free item,
and enter the quantity to be given free in the QTY Taken field.

3. The Total Free Quantity of the item is calculated as Qty Taken * Number of Units.
4. Multiple items may be selected until the points allocated equals the points achieved.
5. Press OK to return to the Aggregate Promotions — Select Promotions window.

59. Aggregate Promotions

Ed tcs100 Aggregate Promations (=15 -
Inquiry >> Trinity >> Extended Fle Edit Tools Help Debug sa Fabrikam, Inc. 4/12/2027
Pricing Enhancements >> @ ok Clear | & Redisplay

Aggregate Promotions

|Item Number Range Y] | O Al @ From Fayed-5LK-2100

Kolio!

To Faed<-SLE-2100

Use the Aggregate Promotions

Wi ndOW tO Wie ‘romotions; by Promotion 10
. Promaotion 10 Type Item Mumber
L VI ew the Agg regate Fromation Description
Promotions available to a FROMO1 T otal Quantity Fa<-5LK-2100 ~
FROMOZ2 Paints Allocation Flsfd-SLK-2100

customer or range of
customers

e View the Aggregate
Promotions associated with
an item or range of items

@
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59.1 Viewing Aggregate Promotions for a customer or item

To view aggregate promotions for a customer or item in the Aggregate
Promotions window:

1. From the dropdown list, select to view promotions for an Iltem Number range, Customer
ID range, or Customer Group ID range.

2. Click All to view all records, or From to view promotions for a range of items or
customers.

3. Click Redisplay to view the aggregate promotions for the selected range of Iltem Numbers,
Customer IDs, or Customer Group IDs.

4. Click Clear to clear your entries and select a new range, or OK to close the window.

Customer Price Report

With the Customer Price List Production window, you can produce reports of customer price
lists. The reports can be printed in text or graphical format and based on a wide variety of
parameters. Prices produced on the reports are held in a SQL table -
tcsSOPTBO00096_DP_DTL. The table can be used by SmartList Builder or Crystal Reports or
used to export prices to Excel in conjunction with a suitable data tool.

60. Customer Price List Production Window

Reports >> Trinity >> Extended Pricing Enhancements >> Customer Price Reports
Use the Customer Price List Production window to:

« Report on customer prices

s tcs96 Customer Price List Production I;Ii-

File Edit Tools Options Help Debug sa Fabrikamn, Inc. 4/12/2027
@ oK Clear w;’ Print

() Prospect
Arccount Preferences
(O Mational Account ®) Individual Customer/Frospect O Account Range
0O 20
[] Use Template as basis for list Ship To Address
Template I D
Customer 1D Al Frarn: Ta
ltem Clazs D ® Al O From: Ta
Itern Humber ® Al ) From: To
s at 41202027 3 U OF M Defaul Seling U OFM Only w0
Currency (D 5% P O Get Prices From | Price Sheets and Books v| [ Inchude Base
US Dallars Site |0 |
[ Include Promations
[] Graphical Cut-down Yersion |z Best Price
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60.1 Reporting on Customer Price Lists
To report on customer price lists using the Customer Price List Production

window:

1. Select whether to produce price lists for Customers or Prospects.

2. Select an Account Preference:

National Account

This option enables you to print prices for customers held under a
national account. Enter a national account or select one using the
lookup. All customers are selected by default. Accept this selection
or click From and enter from and to range values or select them
using the lookups.

Customer

Individual

This option enables you to print prices for a specific customer or
prospect. Enter a customer or prospect ID or select one using the
lookup.

If you select this option, then you can also select the Use Template
as the basis for the list option. This option bases reported prices on
items on a selected template (see Trinity Customer Templates).
You should select a ship to address and template ID. Note that the
Use Template option is not available if producing price-lists for
prospects.

Account Range

This option enables you to print prices for a range of customers or
prospects. All customerss are selected by default. Accept this
selection or click From and enter from and to range values or
select them using the lookups.

3. All Item Class IDs are selected by default. Accept this selection or click From and enter
from and to range values or select them using the lookups.

4. All Item Numbers are selected by default. Accept this selection or click From and enter
from and to range values or select them using the lookups.

5. The current user date is selected by default as the As At date. Amend this selection as

required.

Note that the system only holds price reports for 3 different dates per customer or
prospect. If you attempt to print a report for a fourth date, then the Price List Purge
window is displayed.

Select one or more dates to remove and click Purge or click Cancel to return to the
Customer Price List Production window where you can amend your selection.

File Edit Tools Options

w Cancel }ED Purge

The following customers already have prices for 3 different dates.

Pleaze zelect at least 1 date for purging prices.

Customer D

Mame
AARONFITOOM

Report Date 1

4122027 [

tcs96 Price List Purge - | o [N

Help  Debug =a Fabrikam, Inc. 4/15/2027
Report Date 2 Report Date 3 @
4132027 [ 4142027 [ ~
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6. If you are working in a multi-currency system, then the default functional currency is
displayed. Enter a new currency ID or select one using the lookup as required.

7. From the U Of M drop-down menu, select to print prices for the Default Selling U Of M
Only or for All Units of Measure.

8. From the Get Prices From drop-down menu, select to get the price from Price Sheets and
Books or Price Sheets Only. If you choose Price Sheets and Books, an additional Include
Base option is given. Select this to include items where the customer’s price is taken from
the Base book.

9. If you are working with Site-Specific Pricing, you need to enter a site ID or select one
using the lookup.

10. If you want to include promotional prices in the customer price report, click the Include
Promotions checkbox.

11. By default, the price report is produced in text format. Click the Graphical Cut-down
Version checkbox if you want to produce the report in graphical format. Note that
graphical reports display only one price for an item.

If you have selected to include promotional prices and are printing a graphical report, by
default, available promotional prices are displayed on the report. If you select the Use Best
Price Only option, the best price is displayed even if this is not the promotional price.

12. Click Print then select where the Customer Prices Report should be printed to from the
Report Destination dialogue box.

13. Click OK to close the window.
Note that you can click Clear at any point to clear any entries made in the window.

60.2 Clearing Price Report data

Price list reporting data generated by the Customer Price List Production window is stored in
table tcsSOPTB00096_DP_DTL to allow it to be used by external reporting tools. To clear
the contents of this table, select Options->Clear Tables.
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Appendix A

Extended Pricing Enhancements — Access to Windows

Window Name

% Menu Access

% Other Access

Aggregate Pricing —
Customer Activation by
Range

Cards >> Trinity >>
Extended Pricing
Enhancements >>
Aggregate Pricing
Customer Prospect
Activation by Range

Aggregate Pricing Group
Allocation

Cards >> Trinity >>
Extended Pricing
Enhancements >>
Aggregate Pricing Group
Allocation

Aggregate Pricing Group
Allocation Range

Cards >> Trinity >> Extended
Pricing Enhancements >>
Aggregate Pricing Group
Allocation >> Ranges button

Aggregate Pricing Group
Breaks

Cards >> Trinity >> Extended
Pricing Enhancements >>
Aggregate Pricing Group
Maintenance >> Quantity Breaks
button

Aggregate Pricing Group
Deals — Assign Customers

Cards >> Trinity >>
Extended Pricing
Enhancements >>
Aggregate Pricing Group
Deals — Assign
Customers

Aggregate Pricing Group
Deals — Assign Customers by
Range

Cards >> Trinity >> Extended
Pricing Enhancements >>
Aggregate Pricing Group Deals
— Assign Customers >> Ranges
button

Aggregate Pricing Group
Detail View

Aggregate Pricing Tracker
window >> Group Code link
button

Aggregate Pricing Group
Maintenance

Cards >> Trinity >>
Extended Pricing
Enhancements >>
Aggregate Pricing Group
Maintenance

Aggregate Pricing Price
Trace

Enquiries >> Trinity >>
Extended Pricing
Enhancements >>
Aggregate Pricing Price
Trace

Inquiry >> Inventory >>
Extended Pricing >> Price Trace
>> Additional >> Aggregate
Pricing
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Aggregate Pricing Rework

Transactions >> Sales >> Sales
Transaction Entry >> Additional
>> Rework Aggregate Prices

Aggregate Pricing Tracker

Transactions >> Sales >> Sales
Transaction Entry >> Additional
>> Aggregate Pricing
Information

Item Catalog and Search window
>> Select an item and click the
Aggregate Pricing Information
window

Aggregate Pricing Unit Item

Maintenance

Cards >> Trinity >>
Extended Pricing
Enhancements >>
Aggregate Pricing Unit
Item Maintenance

Cards >> Inventory >> Items >>
Additional >> Aggregate Pricing

Aggregate Pricing Unit Of
Measure Maintenance

Tools >> Setup >>
Trinity >> Extended
Pricing Enhancements >>
Aggregate Pricing Unit
Of Measure Maintenance

Setup >> Inventory >> U of M
Schedule >> Additional >>
Aggregate Pricing

Aggregate Promotions
Maintenance

Cards >> Trinity >>
Extended Pricing
Enhancements >>
Aggregate Promotions
Maintenance

Aggregate Promotions
Maintenance-Free Items

Cards >> Trinity >> Extended
Pricing Enhancements >>
Aggregate Promotions
Maintenance >> Free Item(s)
Button

Aggregate Promotions —
Assign Customers

Cards >> Trinity >>
Extended Pricing
Enhancements >>
Aggregate Promotions —
Assign Customers

Cards >> Trinity >> Extended
Pricing Enhancements >>
Aggregate Promotions
Maintenance >> Go To
>>Assign Customers

Aggregate Promotions —

Assign Customers by Range

Cards >> Trinity >> Extended
Pricing Enhancements >>
Aggregate Promotions — Assign
Customers >> Ranges Button

Aggregate Promotions —
Assign Items

Cards >> Trinity >>
Extended Pricing
Enhancements >>
Aggregate Promotions —
Assign Items

Cards >> Trinity >> Extended
Pricing Enhancements >>
Aggregate Promotions
Maintenance >> Go To
>>Assign Items
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Aggregate Promotions —
Assign Items by Range

Cards >> Trinity >> Extended
Pricing Enhancements >>
Aggregate Promotions — Assign
Items >> Ranges Button

Aggregate Promotions —
Points Allocation Inquiry

Aggregate Promotion Tracker
>> Free Item Number or List
link

Aggregate Promotion Selection
>> Free Item Number or List
Link

Free Item List Maintenance

Cards >> Trinity >>
Extended Pricing
Enhancements >> Free Item
List Maintenance

Free Item List Maintenance
— Range Allocation

Cards >> Trinity >> Extended
Pricing Enhancements >> Free
Item List Maintenance >>
Ranges Button

Aggregate Promotions
Available

Sales Transaction Entry >>
Enter an Item on an aggregate
promotion

Aggregate Promotions for
Item Number

Aggregate Promotions
Available >> Zoom

Aggregate Promotion
Tracker

Sales Transaction Entry >>
Additional >> Aggregate
Promotion Information

Aggregate Promotion —
Select Promotions

Sales Transaction Entry >>
Additional >> Aggregate
Promotion Selection

Aggregate Promotion —
Select Promotions — Free
Items

Sales Transaction Entry >>
Additional >> Aggregate
Promotion Selection >> Qty
Taken Expansion button

Aggregate Promotion —
Select Promotions — Points
Allocation

Sales Transaction Entry >>
Additional >> Aggregate
Promotion Selection >> Qty
Taken Expansion button

Aggregate Promotions

Inquiry >> Trinity >>
Extended Pricing
Enhancements >>
Aggregate Promotions

Assign Price Sheets To Site
Price Types

Cards >> Trinity >>
Extended Pricing
Enhancements >> Assign
Price Sheets To Site Price
Types

Assign Site IDs To Site
Price Types

Cards >> Cards >>
Extended Pricing
Enhancements >> Assign
Site IDs To Site Price Types
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Assign Site IDs To Site Price
Types - By Range

Cards >> Trinity >>
Extended Pricing
Enhancements >> Assign
Site IDs To Site Price Types
>> Ranges button

Assign Site Price Type To
Price Sheet ID - By Range

Cards >> Trinity >>
Extended Pricing
Enhancements >> Assign
Site Price Type To Price
Sheet ID >> Ranges button

Assign Site Price Type To
Site ID

Cards >> Trinity >>
Extended Pricing
Enhancements >> Assign
Site Price Type To Price
Sheet ID

Cards >> Inventory >> Site
>> Additional >> Site Price

Type

Available Promotions
Information

Transactions >> Sales >>
Sales Transaction Entry >>
Enter an item on a current
promotion sheet

Customer Price List
Production

Reports >> Trinity >>
Extended Pricing
Enhancements >> Customer
Price Reports

Extended Pricing
Enhancements Customer
Maintenance

Cards >> Trinity >>
Extended Pricing
Enhancements >> Customer
Maintenance

Cards >> Sales >> Customer
>> Additional >> Extended
Pricing Enhancements

Extended Pricing Extras
Setup

Tools >> Setup >> Trinity
>> Extended Pricing
Enhancements >> Extended
Pricing Enhancements Setup

Order Value Discounts

Sales Transaction Entry >>
Additional >> Order Value
Discount

Order Value Discount
Document

Sales Transaction Entry >>
Additional >> Order Value
Disc - Document

Order Value Discount Line
Item

Sales Transaction Entry >>
Additional >> Order Value
Disc — Line Item

Order Value Discounts —
Assign Customers

Cards >> Trinity >>
Extended Pricing
Enhancements >> Order
Value Discount Assign
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Order Value Discounts —
Assign Customer Ranges

Cards >> Trinity >>
Extended Pricing
Enhancements >> Order
Value Discount Assign >>
Ranges button

Order Value Discount -
Excluded ltems

Cards >> Trinity >>
Extended Pricing
Enhancements >> Order
Value Discount Excluded
Items

Order Value Discount
Excluded Items Range

Cards >> Trinity >>
Extended Pricing
Enhancements >> Order
Value Discount Excluded
Items >> Ranges button

Order Value Discount
Groups

Cards >> Trinity >>
Extended Pricing
Enhancements >> Order
Value Discount Groups

Order Value Discount Rates

Cards >> Trinity >>
Extended Pricing
Enhancements >> Order
Value Discount Rates

Order Value Discount Setup

Tools >> Setup >> Trinity
>> Extended Pricing
Enhancements >> Order
Value Discount Setup

Price Trace - Site ID

Inquiry >> Inventory >>
Extended Pricing >> Price
Trace

Site Price Type Maintenance

Cards >> Trinity >>
Extended Pricing
Enhancements >> Site Price
Type Maintenance
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Appendix B

Amended Microsoft Dynamics™ GP Windows

Multiple Microsoft Dynamics™ GP windows have been amended to provide increased

functionality.

Window Name

Amended Functionality

Price Book Maintenance

BASECOSTBOOK cannot be deleted or assigned non-net only
price sheets

Price Sheet Maintenance

A price sheet on the BASECOSTBOOK cannot be amended to
non-net only

Price Sheet Assignment

Only net price only sheets can be added to the
BASECOSTBOOK

Price Sheet Assignment
Ranges

Only net price only sheets can be added to the
BASECOSTBOOK

Price Sheet Detail
Maintenance

Option to select cost uplift value or cost uplift %

If cost uplifts options are selected:

o The base adjusted price on is set to base book

o Sheet price is drawn from the BASECOSTBOOK

o The adjusted price is calculated after the entry of values

Option to enter value off and percentage off negative
quantities

Price Sheet Inquiry

Includes inquiries on cost uplift sheets

Item Price Sheet Inquiry

Includes inquiries on cost uplift sheets

Price Trace

Includes inquiries on cost uplift sheets and aggregate pricing
price sheets

Promotion Price Sheet
Inquiry

Includes inquiries on cost uplift sheets

Customer Pricing
Maintenance

Customers cannot be assigned the BASECOSTBOOK

Prospect Pricing
Maintenance

Prospects cannot be assigned the BASECOSTBOOK
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Appendix C
Windows showing Site-specific Pricing

Window Name | Module Amended Functionality

Aggregate Pricing | Extended Pricing | Where applicable displays site-specific prices
Group Detail View | Enhancements

Aggregate Pricing | Extended Pricing | Where applicable displays site-specific prices
Price Trace Enhancements

Aggregate Pricing | Extended Pricing | Where applicable displays site-specific prices
Rework Enhancements

Item Catalog and Catalog Based Where applicable displays site-specific prices and
Search Sales aggregate promotion details.

Price Negotiation | Price Negotiation | Where applicable displays site-specific prices

Template Select Template Selling | Where applicable displays site-specific prices

True Cost Inquiry | Purchase Rebates | Where applicable displays site-specific prices
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Appendix D
Extended Pricing Enhancements - Reports

Report Name Module Functionality

Customer Prices Report | Extended Pricing Enhancements Prints customer prices

Extended Pricing Enhancements Report Functions
Overview
There is one EPE Report Function:
1. rw_tcsSOPFNO00090 GetLineDiscount
This function returns the discount amount for the parameters detailed below.
The function needs the following six parameters passed to it:

e SOP Type

e SOP Number

e Line Item Sequence

o Component Sequence

e Currency ID

e inboolean tcsPIBO_History; 1 = History, 0 = Current

Using in areport

To add the EPE Report Function to a report, follow these steps:
Open the Report Layout window.

On the Toolbox window, select Calculated Fields in the drop-down list.
Click the New Button.

Choose a name - for example, EPEAppliedDiscount.

Set the Result Type to Variable Currency.

Expression Type should be left at Calculated.

Select the Functions tab.

Select the User Defined radio button

From the Core DDL, select Sales.

© 0 N o g B~ DN PE

[EY
o

. From the Function DDL, select the relevant Function
(rw_tcsSOPFNO00070_GetLineDiscount).

. Click the Add Button.

. You need to pass parameters to the function. It is assumed the report you are creating
contains the ‘Sales Transaction Amounts Work’ table (SOP_LINE_WORK or
SOP_LINE_HIST).

13. Select the Fields tab.

e
N
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14.
15.
16.
17.
18.
19.
20.
21.

22.
23.
24,

Select ‘Sales Transaction Amounts Work’ from the Resources DDL.

In the Field DDL, select ‘SOP Type’ and press the Add Button.

In the Field DDL, select ‘SOP Number’ and press the Add Button.

In the Field DDL, select ‘Line Item Sequence’ and press the Add Button.
In the Field DDL, select ‘Component Sequence' and press the Add Button.
Select “Sales Transaction Work’ from the Resources DDL.

In the Field DDL, select ‘Currency ID' and press the Add Button.

Now add an integer to define whether the data is historical or current, where 1 = historical
and 0 = current.

Press OK to save the Calculated Field.
You may now drag the Calculated Field on to the report.
You can now assign formatting to the field as usual.

Note that you must enable security for modified forms before modifications take effect.

EXTENDED PRICING ENHANCEMENTS USER GUIDE 70



APPENDIX E

Appendix E
About Trinity

Help >> About Microsoft Dynamics GP >> Additional >> About Trinity Suite

Use the About Trinity Suite window to check your registration information and installation

details. The window tells you which Trinity modules you are registered to use and which
have been installed on your system.

Pl tcs00 About Trinity Suite - TWO (sa) | = [= [T
|:®] TFLI; |:f -l\j]
gk | e | Fook | Heip

- -

Actions | File Tools | Help

d}fnavisijCS TRN\N\TY

License Information
Comparny Mame
Max Users
Fepl Fep 2
ey 3 ey 4
Keps

Required Keyp Yersion | 18.2

Inztallation Detailz

Carmpary D Fabrikamn, [ne.
Installer Yersion | 18233 Dictionary Build 18.2.33.0
Trinity Extenzions Build 18.0.0.0
M odule Registered Installed

Additional Charges

Adv. Inventory Replenishment =
Autamated Data Caphure

Call Scheduling

Catalog Bazed Sales

Catchweights
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